


Profile

MusikMachen.de is the online portal of the
market-leading publisher of magazines for 
musicians, Musik-Media-Verlag GmbH & Co. KG.
Musikmachen.de is the largest community of
musicians, designed for all who make music and
who are interested in instruments, artists, and
more.

The mixture of professional video reviews, 
editorial reports, and user generated content
provides a most attractive environment for
effective advertising. Channel based delivery of
banners quaranties, a maximum of target group
coverage, high-quality contacts, and very
favorable CPMs. 

Musikmachen.de is independent!
We don’t belong to any manufacturer nor dealer.

P R O F I L E



M U S I K  M E D I A  V E R L A G  A N  O V E R V I E WMUSIK MEDIA VERLAG

M I - s e c t o r

– The magazine for musicians – hardware instruments 
of all kinds from synthesizers to portables, from stage
pianos to workstation keyboards.
Contact: redaktion@keyboards.de

www.keyboards.de

– The ultimate recording studio magazine.
Contact: redaktion@soundandrecording.de

www.soundandrecording.de

– The magazine for guitarists and bassists.
Contact: redaktion@gitarrebass.de

www.gitarrebass.de

– The only monthly German magazine for drums and
 percussion.
Contact: redaktion@sticks.de

www.sticks.de

P R O - s e c t o r

– The leading magazine for sound reinforcement, lighting,
stage-, projection- and event-technology.
Contact: redaktion@production-partner.de, 

www.production-partner.de

– The magazine for system integration and digital signage.
Contact: redaktion@professional-system.de

www.professional-system.de

– The magazine for event marketing.
Contact: redaktion@event-partner.de

www.event-partner.de



B A N N E R  P A L A C E M E N T

Banner placement in topic-related channels

Most banner placements on websites imply a high amoung of wasted coverage.
Therefore we offer the topic selector on MusikMachen.de, the perfect tool to connect advertisers
with specific users. With the topic selector the users pick out the channels that are of interest to
them (e.g. guitar, drums etc.). 
This choice has an influence on the banner distribution, because the banners are all linked to the
channels. .

This means for you as an advertiser that your banners will only be seen by users who are interested
in your products. Thus guitar players will solely see guitar related banners, drummers will find drum
kit banners ….

You can choose from the following channels:

-Guitar
-Bass
-Drums
-Keyboards
-Recording

If you want to reach all the users who haven’t selected any channels at all you can opt for the “no-
filter” channel. 
.



Price/Month
Superbanner Skyscraper Rectangle Newsletter-Placing

728 x 90 160 x 600 300 x 250 According to availability 1 Banner

Gold 3.090 Euro 10 10 10 3

Silber 2.060 Euro 6 6 6 2

Bronze 1.030 Euro 3 3 3 1

728 X 90 Pixel

Superbanner

160 x 600 Pixel

Skyscraper

300 X 250

Rectangle

CPM rates :

1.000 Impressions = 24,00 Euro
100.000 Impressions = 19,00 Euro
1.000.000 Impressions = 15,00 Euro

Premium-Bundles

We offer three Premium-Bundles on a 12 month basis for your forward-looking online advertising.

T K P  &  F O R M A T E

Bannersizes up to 100 KB, 
formats SWF, GIF, JPG. For Flash files 
fall-back-images are required.
Detailed specs on demand. 

Banners are on principle not eligible for any discount. For agen-
cies, who need an invoice with agency commission, we will gene-
rate an according invoice based on a higher standard rate.



Forms of Newsletter-Advertising

Our newsletter reaches about 60.000 users on a wee-
kly basis.It is thus suited perfectly for your advertise-
ment.

Here you advertise with a “superbanner“(728 x 90 px
for € 350 = CPM 5,38 ) on an unmissable position.

For € 350 we offer an advertisement in text form
that will be presented with a 80 x 80 px
picture in the same appearance as our regular news
in our newsletter. These kind of ads generate a very
high attention as they are perceived as editorial
news. 

With a “fullbanner” (468 x 60 px) you present your-
self in the middle of the attention-grabbing main con-
tent for only € 250.

The “custom canner” with a max. of 200 x 600 px is
the perfect format for eye-catching branding.
„Skyscraper“, „rectangles“, or all other formats within
the maximum measurements can be placed for mere
€ 250 per newsletter

N E W S L E T T E R

Banner format Price/newsletter

Superbanner € 360,50
Anzeige in Textform € 360,50
Fullbanner € 257,50



Special Forms of Advertisement

Additionally to banner placements we offer pre-rolls or in-video-ad-overlays. These guaran-
tee the highest possible user attentiveness. We will be glad to advise you regarding further
special formas of advertisement such as product placement in videos etc. 
Feel free to ask and we will send you an offer and develop innovative advertising ideas, to
give your brand the necessary impact.

Contact

S P E C I A L  F O R M S  O F

A D V E R T I S E M E N T

Media-Sales Christiane Weyres
Phone + 49 (0)2236/96 217-74
E-Mail c.weyres@musikmedia.de

Media-Sales Katja Streck
Phone + 49 (0)2236/96 217-79
E-Mail k.streck@musikmedia.de



Flash

A banner than contains animation, sound, video,
or interactive functions. Requires a flash-file
(swf).
In case your swf-banner is not hardcoded, thus
being equipped with a built-in link, please send
us a corresponding url to which we can link
your banners.

If you wish that the clicks to your banner are
counted, your swf file will need to be program-
med accordingly. A manual of such a program-
ming can be found here:

http://www.google.com/support/dfp_sb/bin/a
nswer.py?hl=en&answer=79268

Please take into account that swf files will not
show on iOs devices for the time being. In order
to make full use of your banner please send us
a fall back image for you banner, which will
replace your flash banner on the said iOs devi-
ces (gir or jpg only).

Image

A plain image motif, required a gif, jpg, or png
file. Please provide us with an according url, to
which we shall link your banner. 
The maximum file size per Banner is 80 kb

Third party suppl ier

Flexible, interactive model. You can use any
number of customized html - and JavaScript-
Snippets, as well as tags of an externally sup-
plied advertising server or DoubleClick for
Advertisers. 

Banners can be sent in the fol lowing file formats:

F O R M A T S



G E N E R A L  T E R M S  A N D

C O N D I T I O N S
1. “Advertisment order” within the meaning of the following general conditions of acceptance
is the contract for the publication of one or more advertisments by an advertiser or other
space buyer in a publication for the purpose of dissemination.

2. Where doubt exists advertisments are to be released for publication within one year of
conclusion of a contract. If a contract allows for the release of individual advertisements, the
order must be processed within one year of the advertisment appearing for the first  time,
provided the first advertisment is released and published within the period specified in
sentence 1.

3. In the event of a contract being concluded the orderer is entitled to release further 
advert isements exceeding the advertisement volume specified in the contract within the
period  agreed or the period specified in section 2, whichever is applicable.

4. In the event of a contract not being performed for reasons for which the publishing
company is not responsible, the orderer, notwithstanding any other legal obligations, must
reimburse the publishing company the difference between the discount granted and the
relevant discount for the number of advertisments actually published. Reimbursement need
not be effected if the failure to perform is attributable to force majeure within the scope of
the publishing company´s risk.

5. When calculating the amount of text to be published the text millimetre lines are convert -
ed into advertisement millimetres in accordance with the price.

6. Advertisments and inserts shall only be included in specified issues, specified editions or
in specified positions in the publication if the orderer has stated that the advertisment or  
in sert must appear in specified issues, specified editions or in specific positions in the
publication and the publishing company has provided written confirmation to this effect.
Classified advertisments will appear in the appropriate special section without express
agreement being required.

7. Textual advertisements are advertisements which border on text on at least three sides
and do not border on other advertisements. Advertisements which from their copy or layout
are not recognisable as advertisements shall be rendered recognisable as such by the  
publi shing company by the addition of the word “advertisement”.

8. The publishing company reserves the right to reject both advertisement orders, includ ing
individual releases within the framework of a contract, as well as insert orders, on  account of
their content, their origin or their technical form in accordance with uniform, objectively
justified principles, if, in the due judgement of the publishing company, their contents
contravene laws or official directives or are likely to cause offence, or their publication
cannot be expected of the publishing company. This also applies to orders placed at
registered or branch offices or agencies. Insert orders are only binding for the publishing
company once a specimen copy of the insert has been submitted and approved. Inserts shall
not be accepted which, by nature of their size or appearance, give the reader the impression
of being a part of the newspaper or maga zine, or which contain advertisements of a third
party.
The orderer will be notified without delay of the rejection of an order.

9. Prompt submission of the advertising text and fautless copy or of the inserts, glued-in
inserts etc. is the responsibility of the orderer. The publishing company shall demand  
im mediate replace ments for recognisably unsuitable or damaged copy. The publishing
company warrants usual printing quality within the scope of possibilities of the copy provi-
ded for the issue in which the order is to appear.

10. In the event of the printed advertisement being partially or entirely illegible, incorrect or
incompletely reproduced, the orderer may claim price abatement or a faultless replacement
advertisement, but only to the extent to which the advertisement was impaired in its purpo-
se. In the event of the publishing company allowing a reasonable extension period granted to
it to elapse, or of a replacement advertisement again failing to be acceptable, the orderer
has the right of candellation.
Claims for compensation for collateral negligence, culpa in contrahendo or wrongful act are
excluded even for orders placed by telephone; claims for compensation resulting form  
im possibility of performance and default are limited to compensation for forseeable damage 
and the compensation payable for the advertisement or insert in question. This does not
apply to intent and gross negligence on the part of the publishing company, its legal
representative or its vicarious agent.
The liability of the publishing company for damage caused by lack of warranted qualifica tions
remains unaffected. Nor is the publishing company liable in commercial business deal ings for
gross negligence on the part of vacarious agents; in all other cases the  liability to merchants
for gross negligence is limited to the forseeable damage to the value of the compensation to
be paid for the advertisement in question.
All claims by the orderer, with the exception of obvious deficiencies, must be asserted with in
four weeks of receipt of invoice and voucher copy.

11. Proofs will be supplied at the orderer´s express wish. The orderer is responsible for 
the correctness of the returned proofs. The publishing company will act on all corrections to
which attention is drawn within the period set at the time of despatch of the proof.

12. Provided no particular size has been specified the order will be charged on the basis 
of the print height actually used usual for the type of advertisement.

13. Unless the orderer effects prepayment the invoice will be sent immediately, at all events
however, fourteen days following publication of the advertisement.
The invoice is to be paid within the period specified in the price list an commencing from the
receipt of the invoice, unless another period or prepayment has been agreed for the case in
question. Any discounts for early payment will be granted in accordance with the price list.

14. In the event of default or delay in payment interest charges in accordance with those  
list ed in the pricelist together with collection expenses will be levied. However, the orderer
retains the right to furnish proof that the loss incurred is substantially less serious. 
In the event of default the publishing company may delay further performance of the current
order until payment has been effected, as well as demand prepayment of the remaining
advertisements. 
In the case of justified doubt in the ability of the orderer to effect payment the publishing
company has the right, even during the duration of an advertisement contract, to make the
appearance of further advertisements dependent upon the prepayment of the sum in
question and of settlement of outstanding invoices without regard to the terms of pay ment
originally agreed upon.



115. Upon request the publishing company will supply a voucher copy of the advertisement
together with the invoice. Depending on the nature and size of the advertisement order
clippings, tear sheets, or complete voucher copies will be supplied. If it is no longer possible
to obtain a voucher copy, a legally binding certification confirming that the advertisement
was published and disseminated will be provided by the publishing company in its stead.

16. The orderer shall bear the expense of the preparation of copy and drawings ordered, 
or of alterations requested by the orderer, or of reasonable alterations which differ  
substan tially from the version originally agreed upon.

17. Where a contract has been signed for the publication of a series of advertisements a
claim can be deduced in the event of a reduction in the number of copies printed, if, on
overall  average for the insertion year commencing with the appearance of the first
advertisement, the circulation falls below the average circulation quoted in the price list or
otherwise  specified, or, in cases where no circulation is specified, the average number of
copies sold in the previous calendar year (in the case of specialist publications this may be
the average number of copies actually disseminated).
A reduction in the print run is only a deficiency justifying a reduction in price if the reduction
amounts to 20 % in the case of a circulation of up to 50,000 copies

15 % in the case of a circulation of up to 100,000 copies
10 % in the case of a circulation of up to 500,000 copies
5 % in the case of a circulation exceeding 500,000 copies

Furthermore, reductions in contract price are excluded in cases where the publishing
company informed the orderer of the reduction in circulation sufficiently early so as to allow
the latter enough time to terminate the contract before the advertisement appeared.

18. In the case of box number advertisement the publishing company entrusts the custody
and prompt forwarding of the offers to the care of a serious businessman. Registered letters
and express letters in reply to box number advertisements will be forwarded by standard
post. Letters received in reply to box number advertisements will be kept for four weeks.
Letters not collected within this period will be destroyed. The publishing company returns
valuable documents, although no such obligation exists. In the interest and for the protection
of the orderer the publishing company reserves the right to open offers receiv ed for
examination to ensure that the box number service is not misused. The publishing company
is not obliged to forward commercial recommendations or offers of mediation.

19. Text and layout will only be returned to the orderer in response to a specific request 
so to do. The obligation to keep text and layout in safe custody elapses three months after
expiry of the contract.

20. Place of performance is the registered office of the publishing company. In business
trans actions with merchants, juristic persons under public law or separate estates under
public law the place of jurisdiction for legal action is the registered office of the publish ing
company. If the domicile or place of habitual residence of the orderer, even in the case of
non-merchants, is unknown at the time of the commencement of an action, or if the orderer
alters his/her domicile of place of habitual residence to a place outside the jurisdiction of the
law following conclusion of the contract, the place of jurisdiction is agreed upon as being the
registered office of the publishing company.
Additional conditions of acceptance of the publishing company
a) While exercising all due diligence when accepting and examining the advertisement  copy,

no  liability attaches to the publishing company if misled or deceived by the orderer. 
By placing an advertise ment order the advertiser undertakes to bear the expense of the
publication of an counter representation referringt to actual claims made in the published
advertisement in accordance with the advertisement rates valid at the time.
b) The orderer bears the responsibility for the content and the legal permissibility of the text
and illustrations provided for the insertion. It is incumbent upon the orderer to indemnify the
publishing company with respect to the claims of third parties arising against the publishing
company from the execution of an order, even if it was not suspended in  time. The publishing
company is not obliged to check orders and advertisements with a view to their infringing
the rights of third parties. In the event of advertisements appear ing which were not suspend -
ed in time, no claims of the advertiser can be made against the publishing company. The
orderer also releases the publishing company from all claims resulting from infringement of
copyright.
c) Notification of cancellations must be given in writing. In the event of an advertisement
being  cancelled the publishing company can demand payment of the composition costs
incurred.
d) Cases of force majeure and industrial action for which the publishing company bears no
respon sibility release the publishing company from the obligation to fulfil contracts and to
pay compensation.
e) The publishing company accepts no liability for errors in the transmission by telephone of
adver tisements, changes of the appointed date of appearance or of the issue in which the
advertisement is to appear, of corrections to the text, or of cancellations.
f) Claims arising from incorrect printing of repeat advertisements are excluded if the
advertiser had the opportunity of drawing attention to the error prior to the printing of the
advertisement immediate ly following. The claim to payment of the publishing company
remains un affected.
g) The advertiser may lay retrospective claim to the corresponding discount for the actual
number of advertisements printed within the one-year period if, at the beginning of the
period, he concluded a contract which, in accordance with price list, would have entitled him
to a rebate from the very beginn ing. The claim to retrospective rebate lapses if not pressed
within one month of the expiry of the one year period.
h) A trade discount of ten percent on the standard price shall only be granted for direct
advertis ing orders.
i) The publishing company reserves the right to fix special rates for advertisements in publis-
h ers in serts, special publications and specials/special editions. The publishing company furt-
her reserves the right to correct (credit notes, additional charges) incorrect invoices  within
six months of the making out of the invoice.
j) Space brokers and advertising agencies are obliged to adhere to the prices listed by the
publishing company when making their offers to, as well as concluding contracts and settling
accounts with  advertisers. The agency commission granted by the publishing company may
not be passed on to the advertiser either in full or in part.
k) Personal liability of the representative of an orderer: If the orderer is a juristic person, or
other wise limited liability (eg. GmbH), the person signing on behalf of the orderer is
personally liable to the publishing company as a guarantor who has waived his plea of
primary recourse against the principal debtor.
l) Data protection: Pursuant to §26 of the (German) Federal Data Protection Act we draw
attention to the fact that within the framework of the business relations the required
customer and supplier data are stored with the aid of electronic data processing equipment.

G E N E R A L  T E R M S  A N D

C O N D I T I O N S



P u b l i s h i n g  C o m p a n y
Postanschrift MM-Musik-Media-Verlag GmbH & Co. KG

Emil-Hoffmann-Str. 13
D-50996 Köln

Phone + 49 (0)2236/96 217-0
Telefax + 49 (0)2236/96 217-5

E d i t o r i a l  s t a f f
Nikolai Kaeßmann

Telefon + 49 (0)2236/96 217-63
Telefax + 49 (0)2236/96 217-5
E-Mail n.kaessmann@musikmachen.de

Martina Gawenda
Telefon + 49 (0)2236/96 217-43
Telefax + 49 (0)2236/96 217-5
E-Mail m.gawenda@musikmachen.de

M e d i a - S a l e s
Media-Sales Christiane Weyres
Telefon + 49 (0)2236/96 217-74
E-Mail c.weyres@musikmedia.de

Media-Sales Katja Streck
Telefon + 49 (0)2236/96 217-79
E-Mail k.streck@musikmedia.de

I n t e r n e t
Webmaster Georg Schröder
Phone + 49 (0)2236/96 217-65
Telefax + 49 (0)2236/96 217-5
E-Mail g.schroeder@musikmedia.de

M a r k e t i n g
Sebastian Class

Phone + 49 (0)2236/96 217-87
Telefax + 49 (0)2236/96 217-987
E-Mail s.class@musikmedia.de

A c c o u n t i n g
Adress MM-Musik-Media-Verlag GmbH & Co. KG

Karlstr. 41
D-89073 Ulm

Contact Renate Schleifer
Phone + 49 (0)731/15 20-140
Telefax + 49 (0)731/15 20-179

B a n k  a c c o u n t
Ulmer Volksbank Konto-Nr. 888 300 9

BLZ : 630 901 00
IBAN: DE 30630901000008883009
BIC: ULMVDE 66XXX

C O N T A C T
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