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Discovering new dimensions



R e d a k t i o n e l l e s  P r o f i l
TOP FAIR ist das offizielle Messemagazin zur
Prolight + Sound 2012.

Prolight + Sound ist die größte internationale Fachmesse der
Technologien und Services für Veranstaltungen, Installation
und Produktion weltweit.

Auf der Prolight + Sound wird die komplette Produkt- und
Dienstleistungspalette der Veranstaltungsbranche abgebildet:
von der professionellen Lichttechnik, dem Rigging, 
professionellen Sound-Anlagen, Studio-Equipment bis hin zu
Digital Signage-Lösungen, Netzwerktechnik, Konferenztechnik
oder Public Address-Anlagen.

Verbreitung TOP FAIR 2012:
• TOP FAIR wird an den an allen Messetagen an die 

Fachbesucher verteilt
• Vorabversand 10 Tage vor der Messe an die Abonnenten von

Production Partner und Professional System
• Hotelverteilung in Frankfurt
• TOP FAIR erscheint zweisprachig – in deutsch und 

englisch
• TOP FAIR berichtet über Trendthemen zu allen 

Messebereichen, Special Events, Produktneuheiten, 
Firmenprofile, Hallenpläne, Ausstellerliste und 
Geschäftskontakte

• TOP FAIR ist ab dem 5.3.2012 zum kostenlosen Download 
verfügbar, als
• ePaper auf www.promedianews.de und www.topfair.de
• auch in der iPad APP von Production Partner und 

Professional System.

• Bruttoreichweite 48 200

E d i t o r i a l  P r o f i l e
TOP FAIR is the official trade fair magazine for 
prolight + sound 2012.

Prolight + Sound - the biggest trade fair for the event sector!
Prolight + Sound, together with the incorporated Media 
Systems Prolight + Sound product segment, is the world's 
largest dedicated international trade fair for Technologies and
Services for Events, Installation and Production. 

Prolight + Sound covers the complete range of products and
services in the events sector: from professional lighting techno-
logy, rigging, professional sound systems and studio equip-
ment to digital signage, network technology, conference equip-
ment and public address systems.

Distribution TOP FAIR 2012:
• TOP FAIR will be distributed at all main places

to visitors of Pro Light & Sound
• TOP FAIR is mailed to selected addresses of Production 

Partner and Professional System 12 days ahead of the fair and
to selected addresses ( visitor database) of Messe Frankfurt
Medien & Service GmbH.

• TOP FAIR will be published in English and German.
• In TOP FAIR you will find up-to-date topics covering all aspects

of the fair: special events & awards, product news, company
profiles, hall plans, a list of exhibitors and business contacts

• TOP FAIR will be published online and mobile at the 
5th of March
• ePaper on www.promedianews.de and www.topfair.de
• iPad  Production Partner App



A u f l a g e n  u n d  Te r m i n e  2 0 1 2  /  C i r c u l a t i o n  a n d  d a t e s  2 0 1 2

• Termin / Date Pro Light & Sound
21. – 24.3. 2012

• Sprache / Language Deutsch / Englisch
German / English

• Auflage / Circulation 23 000

• Vorabversand / Premailing 7 500

• Online/Mobile Versand 
Online/Mobile Distribution 5.3.2012

www.promedianews.de

Hotelverteilung / Hotel distribution 1 200

Besucherverteilung / Visitors distribution 14 300

Erscheinungstermin / Date of publication 9.3.2012

Anzeigenschluss / Advertising deadline 10.2.2012

Druckunterlagenschluss / Print material deadline 17.2.2012
Redaktionsschluss / Editorial deadline 10.2.2012
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MM-Musik-Media-Verlag GmbH & Co. KG
Emil-Hoffmann-Straße 13
D-50996 Köln

Es gelten die allgemeinen Geschäftsbedingungen der Messe Frankfurt Medien und Service GmbH. (siehe Seite 10)
Rechnungsstellung und Auftragsbestätigungen erfolgen im Auftrag der Messe Frankfurt Medien und Service GmbH. 
All transactions are subject to the General Terms and Conditions of Trading set out by the Messe Frankfurt Medien und Service GmbH. (see page 11)
Invoices and Order Confirmations are all raised on behalf of Messe Frankfurt  Medien und Service GmbH.

Messe Frankfurt 
Medien und Service GmbH

Ludwig-Erhard-Anlage 1
D-60327 Frankfurt/Main

Preisliste Nr. 16

Formate/Formats Preise/Prices

1/1 4c 4.500,00 Euro

2/3 4c 3.910,00 Euro

1/2 4c 3.100,00 Euro

1/3 4c 2.480,00 Euro

1/4 4c 2.070,00 Euro

1/6 4c 985,00 Euro

1/8 4c 770,00 Euro

Titel / Title 10 000,00 Euro

2. Umschlagseite /
Cover-page 2 4 940,00 Euro

3. Umschlagseite /
Cover-page 3 4 630,00 Euro

4. Umschlagseite /
Cover-page 4 5 150,00 Euro

Alle Preise verstehen sich 
zzgl.  gesetzlicher Mehrwertsteuer.



Formate/Formats Preise/Prices

A d v e r t o r i a l s

1/1 4c. 4 250,00 Euro
1/2 4c. 2 950,00 Euro
1/3 4c. 2 350,00 Euro
1/4 4c. 1 950,00 Euro

Aufbau Advertorial
1 Headline ( in deutscher und englischer Sprache)
Text ( in deutscher und englischer Sprache ) Word Doc.
Hallen und Standangabe
Firmenname 
Logo ( 300dpi)

1/1 Seite 4c.
6000 Zeichen incl. Leertasten:
2 800 deutsch / 3 200 englisch
4 250,00 Euro 

1/2 Seite 4c.
4 000 Buchstaben incl. Leertasten:
1 800 deutsch / 2 200 englisch
2 950,00 Euro

Format examples Advertorial
1 headline ( in German and/or English) 
content/words ( in German and/or English)
hall and stand number
company name
logo ( 300 dpi)

1/1 page 4c.
6 000 characters incl. blanks 
2 800 german / 3 200 english
4 250,00 Euro 

1/2 page 4c.
4 000 characters incl. blanks:
1 800 german / 2 200 english
2 950,00 Euro



1/3 Seite 4c.
2 000 Buchstaben incl. Leertasten:
900 deutsch / 1 100 englisch
2 350,00 Euro 

1/4 Seite 4c.
1 500 Buchstaben incl. Leertasten
700 deutsch / 800 englisch
1 950,00 Euro

Alle Preise verstehen sich zzgl. gesetzlicher Mehrwert-
steuer

Im Preis enthalten sind:
Satz, Gestaltung, sofortige Präsenz auf den 
www.promedianews.de

Bonus:
Bei Schaltung einer Anzeige erhalten Sie ein 
kostenloses Advertorial

Booking Bonus
1/1 Seite Anzeige 1/2 Seite Advertorial kostenlos

+ Platzierung auf Promedianews
1/3 - 1/2 Seite Anzeige 1/3 Seite Advertorial kostenlos
1/8 – 1/4 Seite Anzeige 1/4 Seite Advertorial kostenlos

1/3 page 4c.
2 000 characters incl. blanks:
900 german / 1 100 english
2 350,00 Euro

1/4 page 4c.
1 500 characters incl. blanks:
700 german / 800 english
1 950,00 Euro

All prices quoted are exclusive off statutory value-ad-
ded tax ( VAT)

Price includes:
Type setting, layout, additional placing on our News
Portal www.promedianews.de

Bonus:
In case of insertion a regular advertisement we place
an additional advertorial free of charge in TopFair and
on our News Portal www.promedianews.de

Booking Bonus
1/1 page 4c. + 1/2 page 4c. Advertorial free of

charge 
1/3 – 1/2 page 4c. + 1/3 page Advertorial free of charge
1/8 – 1/4 page 4c. + 1/4 page Advertorial free of charge



DRUCKUNTERLAGEN
Bei Filmanlieferung gerasterte, seiten verkehrte, 
kopierfähige Positivfilme im Format 1:1 mit einem 
verbindlichen Proof oder Andruck.
Digitale Übertragung über ISDN (Leonardo Pro) an
02236-96217-61

ZUSATZKOSTEN
Keine Zusatzkosten für Anzeigen im Anschnitt. 
Satz- und Filmerstellung wird separat berechnet.

ANZEIGENSCHLUSS 10. 2. 2012
DRUCKUNTERLAGENSCHLUSS 17. 2. 2012
ERSCHEINUNGSDATUM 9. 3. 2012

Es gelten die Allgemeinen Geschäftbedingungen der Messe
Frankfurt Medien und Service GmbH (siehe Seite 10).

PRINTING MATERIAL
Positive offset-films 
with a final proof or preprint.

EXTRA CHARGE
No extra charge for bleed size. Type setting 
and producing of films extra charges.

ORDER DEADLINE 10. 2. 2012
PRINTING MATERIAL DEADLINE 17. 2. 2012
PUBLISHING DAY 9. 3. 2012

The General Terms and Conditions of Messe Frankfurt 
Medien und Service GmbH apply (see page 11).

HEFTFORMAT 213 x 280 mm SIZE
DRUCKVERFAHREN Rollenoffset/web offset positive PRINTING PROCESS
RASTER 54 sw/bw – 60 Farbe/color SCREEN
LIEFERADRESSE MM-Musik-Media-Verlag GmbH & Co. KG SHIPPING ADDRESS

Emil-Hoffmann-Straße 13
D-50996 Köln

Germany

M E D I A – D A T E N R A T E S  &  D A T E S



I H R E  A N S P R E C H P A R T N E R  S I N D :
Leitung Media Sales PRO:
Angelika Müller
Tel.: +49-(0)2236-96217-71
Fax: +49-(0)2236-96217-88
E-Mail: a.mueller@musikmedia.de

Media Sales:
Heike Pietsch
Tel.: +49-(0)2236-96217-72 
E-Mail: h.pietsch@musikmedia.de

Koordination / Produktion:
Marion Bondar
Tel.: +49-(0)2236-96217-48 
E-Mail: m.bondar@musikmedia.de
Fax: +49-(0)2236-96217-88

Redaktion:
Dr. Walter Wehrhan
E-Mail: pls-news@production-partner.de

MM-Musik-Media-Verlag GmbH & Co. KG
Emil-Hoffmann-Straße 13
D-50996 Köln

Messe Frankfurt 
Medien und Service GmbH
Ludwig-Erhard-Anlage 1
D-60327 Frankfurt/Main

Tel.: +49-(0)69-7575-6919
Fax: +49-(0)69-7575-6802

P L E A S E  C O N TA C T :  
Head of Media Sales PRO: 
Angelika Müller
Tel.: +49-2236-96217-71
Fax:  +49-2236-96217-88
e-mail: a.mueller@musikmedia.de

Media Sales:
Heike Pietsch
Tel.: +49-2236-96217-72 
e-mail: h.pietsch@musikmedia.de

Coordination / Production: 
Marion Bondar
Tel.: +49-2236-96217-48 
e-mail: m.bondar@musikmedia.de
Fax:  +49-2236-96217-88

Editorial Department: 
Dr. Walter Wehrhan
e-mail: pls-news@production-partner.de

MM-Musik-Media-Verlag GmbH & Co. KG
Emil-Hoffmann-Straße 13
D-50996 Köln | Germany

Messe Frankfurt 
Medien und Service GmbH
Ludwig-Erhard-Anlage 1
D-60327 Frankfurt/Main

Tel.: +49-(0)69-7575-6919
Fax: +49-(0)69-7575-6802



g u i d e l i n e s  f o r  t h e  d i g i t a l  t r a n s f e r  o f  a d v e r t i s i n g  c o p y

All Musik-Media magazines – Keyboards, Gitarre & Bass, Sound & Recording and
Sticks, (MI), Production Partner, Event Partner, Professional System and Medien
Bulletin (PRO) – will be produced digitally.
Please follow these guidelines in order to ensure a problem free transfer of data
and the best possible printed result.

operating systems
Macintosh, PC

programs
Quark Xpress
Adobe InDesign
Adobe Photoshop
Adobe Illustrator

data format / image data / compression
• Image data: TIFF; EPS, JPEG, PDF, 
• Colours: cyan, magenta, yellow, black (EUROSCALA)
• For perfect print quality continuous tone images should be scanned at a

minimum of 300 dpi.
• For line art the minimum resolution is 600 dpi and 1200 dpi is ideal.
• Compressed files:  None of the image elements that are used should be

compressed. Do not use JPEG or similar compression. 
• The whole file may however be stuffed as SEA, SIT, ZIP or EXE (SEA)

fonts
Include all character sets. Special fonts, e.g. logo fonts should also be  included.
TrueType fonts may not be used.
When several related files are to be transferred please ensure that these  files are
placed in a single Directory (Folder). We undertake to check  received files within
one working day. You will immediately be informed of any incorrect data or files.
Please enter contact details in the checklist.

Prior to data transfer

ORDER: Please ensure that an order for your advertisement has been
sent to Musik-Media

FAX: Send us the CHECKLIST FOR DATA TRANSFER 
and a binding print out

For Production Partner, Event Partner, Professional System to
+49/(0)2236/96217-88

PROOF: For colour advertisements please send a binding proof to:

MM-Musik-Media-Verlag GmbH & Co. KG

att. Marion Bondar (PRO)

Emil-Hoffmann-Starße 13

D-50996 Köln

Germany

CD-ROM: Please send CD-ROMS to the Musik-Media address until the
deadline of printing material.

E-MAIL: anzeigen@musikmedia.de (maximal 20 MB)

INTERNET: data transfer by browser: At http://anzeigen.musikmedia.de
you have the opportunity to load the  advertisement data onto
our server. Please follow the guidelines of our advertisement
system and please have patience! Do not access during the
transmission on the Browser, otherwise it comes to the abort.
Wait to itself the Browser Window again is constructed and
the transmission are complete.

If you have further questions or need more technical information 
(ISDN-transfer, ftp-upload) please feel free to contact us by telephone
+49/(0)2236/96217-20.

T E C H N I C A L  D A T A
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er

-
la

ge
n 

(w
ie

 z
.B

. A
nz

ei
ge

nd
at

en
, T

ex
te

, L
og

os
, D

ru
ck

vo
rla

ge
n 

so
w

ie
 s

on
st

ig
e 

D
at

en
) m

üs
se

n 
be

i d
er

 M
FS

 s
pä

te
st

en
s 

bi
s 

zu
m

 in
 d

en
 je

w
ei

lig
en

 M
ed

ia
da

te
n 

ge
na

nn
te

n 
Ei

ns
en

de
sc

hl
us

s 
ei

ng
eh

en
. S

ol
lte

 d
er

 A
uf

tr
ag

ge
be

r d
ie

 e
rf

or
de

rli
ch

en
 U

nt
er

la
ge

n 
ni

ch
t f

ris
tg

em
äß

 z
ur

 V
er

fü
gu

ng
 

st
el

le
n,

 is
t d

ie
 M

FS
 n

ac
h 

Se
tz

un
g 

un
d 

fr
uc

ht
lo

se
m

 A
bl

au
f e

in
er

 a
ng

em
es

se
ne

n 
N

ac
hf

ris
t n

ic
ht

 
m

eh
r v

er
pfl

 ic
ht

et
, d

en
 V

er
tr

ag
 z

u 
er

fü
lle

n.
 

 Fü
r e

rk
en

nb
ar

 u
ng

ee
ig

ne
te

 o
de

r b
es

ch
äd

ig
te

 D
ru

ck
un

te
rla

ge
n 

fo
rd

er
t d

ie
 M

FS
 n

ac
h 

Pr
üf

un
g 

un
ve

rz
üg

lic
h 

Er
sa

tz
 a

n.
 D

ie
 M

FS
 g

ew
äh

rle
is

te
t d

ie
 fü

r d
en

 b
el

eg
te

n 
Ti

te
l ü

bl
ic

he
 D

ru
ck

qu
al

itä
t 

im
 R

ah
m

en
 d

er
 d

ur
ch

 d
ie

 D
ru

ck
un

te
rla

ge
n 

ge
ge

be
ne

n 
M

ög
lic

hk
ei

te
n.

 O
hn

e 
Vo

rla
ge

 e
in

es
 

fa
rb

ve
rb

in
dl

ic
he

n 
Pr

oo
fs

 k
an

n 
ke

in
e 

G
ew

äh
r f

ür
 d

ie
 F

ar
bw

ie
de

rg
ab

e 
de

s 
A

nz
ei

ge
nm

ot
iv

s 
üb

er
no

m
m

en
 w

er
de

n.
(2

) 
 N

ac
h 

Er
fü

llu
ng

 d
es

 A
nz

ei
ge

na
uf

tr
ag

es
 e

rf
ol

gt
 d

ie
 R

üc
kg

ab
e 

de
r d

er
 M

FS
 ü

be
rla

ss
en

en
 U

nt
er

-
la

ge
n 

nu
r a

uf
 a

us
dr

üc
kl

ic
he

n 
W

un
sc

h 
un

d 
au

f K
os

te
n 

de
s 

A
uf

tr
ag

ge
be

rs
.

(3
) 

 Ä
nd

er
un

ge
n 

de
s 

ur
sp

rü
ng

lic
he

n 
A

nz
ei

ge
na

uf
tr

ag
s 

si
nd

 d
er

 M
FS

 v
om

 A
uf

tr
ag

ge
be

r r
ec

ht
ze

iti
g 

sc
hr

ift
lic

h 
m

itz
ut

ei
le

n,
 u

m
 e

in
e 

te
ch

ni
sc

he
 U

m
se

tz
un

g 
no

ch
 z

u 
er

m
ög

lic
he

n.
 D

er
 d

ur
ch

 d
ie

 
Ä

nd
er

un
ge

n 
en

ts
te

he
nd

e 
M

eh
ra

uf
w

an
d 

be
i d

er
 M

FS
 is

t v
om

 A
uf

tr
ag

ge
be

r z
u 

tr
ag

en
.

 
 Vo

rla
ge

n 
zu

r F
re

ig
ab

e 
w

er
de

n 
nu

r f
ür

 v
on

 d
er

 M
FS

 g
es

ta
lte

te
 A

nz
ei

ge
na

uf
tr

äg
e 

un
d 

nu
r a

uf
 

au
sd

rü
ck

lic
he

n 
W

un
sc

h 
de

s 
A

uf
tr

ag
ge

be
rs

 v
or

ge
le

gt
. E

in
e 

Vo
rla

ge
 e

rf
ol

gt
 je

do
ch

 n
ic

ht
, w

en
n 

de
r A

uf
tr

ag
ge

be
r d

ru
ck

fe
rt

ig
e 

D
at

en
 o

hn
e 

Ä
nd

er
un

gs
w

ün
sc

he
 z

ur
 V

er
fü

gu
ng

 s
te

llt
 o

de
r 

se
in

en
 A

nz
ei

ge
nw

or
tla

ut
 a

us
 d

er
 v

or
he

rg
eh

en
de

n 
A

ufl
 a

ge
 u

nv
er

än
de

rt
 b

ei
be

hä
lt.

 E
rt

ei
lt 

de
r 

A
uf

tr
ag

ge
be

r s
ei

ne
 s

ch
rif

tli
ch

e 
Fr

ei
ga

be
 n

ic
ht

 in
ne

rh
al

b 
de

r i
hm

 g
es

et
zt

en
 F

ris
t, 

so
 g

ilt
 d

ie
 

G
en

eh
m

ig
un

g 
zu

m
 D

ru
ck

 d
er

 D
at

en
 a

ls
 e

rt
ei

lt.
 3.

 
R

üc
kt

ri
tt

, H
öh

er
e 

G
ew

al
t

(1
) 

 St
or

ni
er

un
ge

n 
vo

n 
A

nz
ei

ge
na

uf
tr

äg
en

 w
er

de
n 

nu
r b

is
 1

0 
Ta

ge
 v

or
 d

em
 o

ffi 
zi

el
le

n 
A

nz
ei

ge
n-

sc
hl

us
s 

de
r j

ew
ei

ls
 g

ül
tig

en
 M

ed
ia

da
te

n 
ko

st
en

fr
ei

 e
nt

ge
ge

ng
en

om
m

en
. D

an
ac

h 
is

t d
ie

 M
FS

 
be

re
ch

tig
t, 

bi
s 

zu
m

 o
ffi 

zi
el

le
n 

A
nz

ei
ge

ns
ch

lu
ss

, o
hn

e 
w

ei
te

re
n 

N
ac

hw
ei

s 
de

s 
Sc

ha
de

ns
, e

in
e 

B
ea

rb
ei

tu
ng

sg
eb

üh
r v

on
 2

5 
%

 d
es

 A
uf

tr
ag

sw
er

te
s 

zu
 b

er
ec

hn
en

; f
ür

 S
to

rn
ie

ru
ng

en
 n

ac
h 

de
m

 
of

fi z
ie

lle
n 

A
nz

ei
ge

ns
ch

lu
ss

 w
er

de
n 

50
 %

 d
es

 A
uf

tr
ag

sw
er

te
s 

de
m

 A
uf

tr
ag

ge
be

r i
n 

R
ec

hn
un

g 
ge

st
el

lt.
 D

em
 A

uf
tr

ag
ge

be
r w

ird
 d

er
 N

ac
hw

ei
s 

ge
st

at
te

t, 
ei

n 
Sc

ha
de

n 
se

i ü
be

rh
au

pt
 n

ic
ht

 
en

ts
ta

nd
en

 o
de

r w
es

en
tli

ch
 n

ie
dr

ig
er

 a
ls

 d
ie

 P
au

sc
ha

le
.

(2
) 

 D
ie

 M
FS

 b
eh

äl
t s

ic
h 

ei
n 

R
üc

kt
rit

ts
re

ch
t v

or
, f

al
ls

 e
in

 A
nz

ei
ge

na
uf

tr
ag

 w
eg

en
 d

es
 In

ha
lts

, d
er

 
H

er
ku

nf
t o

de
r d

er
 te

ch
ni

sc
he

n 
Fo

rm
 n

ac
h 

pfl
 ic

ht
ge

m
äß

em
 E

rm
es

se
n 

de
r M

FS
 g

eg
en

 G
es

et
ze

, 
be

hö
rd

lic
he

 B
es

tim
m

un
ge

n 
od

er
 d

ie
 g

ut
en

 S
itt

en
 v

er
st

öß
t, 

di
e 

Ve
rö

ff
en

tli
ch

un
g 

fü
r d

ie
 M

FS
, 

de
re

n 
Pa

rt
ne

rv
er

la
ge

 o
de

r d
ie

 M
es

se
 F

ra
nk

fu
rt

 u
nz

um
ut

ba
r o

de
r d

er
 A

uf
tr

ag
ge

be
r m

it 
ei

ne
r 

fä
lli

ge
n 

Za
hl

un
g 

fü
r v

or
he

rg
eh

en
de

 o
de

r l
au

fe
nd

e 
A

uf
tr

äg
e 

in
 V

er
zu

g 
is

t.
(3

) 
 B

ei
la

ge
na

uf
tr

äg
e 

si
nd

 fü
r d

ie
 M

FS
 e

rs
t n

ac
h 

Vo
rla

ge
 e

in
es

 M
us

te
rs

 d
er

 B
ei

la
ge

 u
nd

 d
er

en
 B

il-
lig

un
g 

bi
nd

en
d.

 B
ei

la
ge

n,
 d

ie
 d

ur
ch

 F
or

m
at

 o
de

r A
uf

m
ac

hu
ng

 b
ei

m
 L

es
er

 d
en

 E
in

dr
uc

k 
ei

ne
s 

B
es

ta
nd

te
ils

 d
er

 Z
ei

tu
ng

 o
de

r Z
ei

ts
ch

rif
t e

rw
ec

ke
n 

od
er

 F
re

m
da

nz
ei

ge
n 

en
th

al
te

n,
 w

er
de

n 
ni

ch
t a

ng
en

om
m

en
.

(4
) 

 D
ie

 A
bl

eh
nu

ng
 e

in
es

 A
nz

ei
ge

na
uf

tr
ag

es
 w

ird
 n

ac
h 

Pr
üf

un
g 

de
r e

in
ge

ga
ng

en
en

 U
nt

er
la

ge
n 

de
m

 A
uf

tr
ag

ge
be

r u
nv

er
zü

gl
ic

h 
m

itg
et

ei
lt.

(5
) 

 D
ie

 M
FS

 k
an

n 
be

i Z
ah

lu
ng

sv
er

zu
g 

di
e 

w
ei

te
re

 A
us

fü
hr

un
g 

de
s 

la
uf

en
de

n 
A

nz
ei

ge
na

uf
tr

ag
es

 
bi

s 
zu

r B
ez

ah
lu

ng
 z

ur
üc

ks
te

lle
n 

un
d 

fü
r d

ie
 re

st
lic

he
n 

A
nz

ei
ge

n 
Vo

ra
us

za
hl

un
g 

ve
rla

ng
en

. 
B

ei
 V

or
lie

ge
n 

be
gr

ün
de

te
r Z

w
ei

fe
l a

n 
de

r Z
ah

lu
ng

sf
äh

ig
ke

it 
de

s 
A

uf
tr

ag
ge

be
rs

 is
t d

ie
 M

FS
 

be
re

ch
tig

t, 
au

ch
 w

äh
re

nd
 d

er
 L

au
fz

ei
t e

in
es

 A
nz

ei
ge

na
bs

ch
lu

ss
es

 d
as

 E
rs

ch
ei

ne
n 

w
ei

te
re

r 
A

nz
ei

ge
n 

oh
ne

 R
üc

ks
ic

ht
 a

uf
 e

in
 u

rs
pr

ün
gl

ic
h 

ve
re

in
ba

rt
es

 Z
ah

lu
ng

sz
ie

l v
on

 d
er

 V
or

au
sz

ah
 -

lu
ng

 d
es

 B
et

ra
ge

s 
un

d 
vo

n 
de

m
 A

us
gl

ei
ch

 o
ff

en
 s

te
he

nd
er

 R
ec

hn
un

gs
be

tr
äg

e 
ab

hä
ng

ig
 z

u 
m

ac
he

n.
(6

) 
 So

llt
e 

di
e 

M
FS

 a
n 

de
r E

rf
ül

lu
ng

 ih
re

r V
er

pfl
 ic

ht
un

ge
n 

du
rc

h 
de

n 
Ei

nt
rit

t u
nv

or
he

rg
es

eh
en

er
 

Er
ei

gn
is

se
, d

ie
 d

ie
 M

FS
 o

de
r i

hr
e 

Zu
lie

fe
re

r b
et

re
ff

en
, g

eh
in

de
rt

 w
er

de
n 

un
d 

di
e 

di
e 

M
FS

 
au

ch
 m

it 
de

r n
ac

h 
de

n 
U

m
st

än
de

n 
zu

m
ut

ba
re

n 
So

rg
fa

lt 
ni

ch
t a

bw
en

de
n 

ko
nn

te
, z

.B
. A

rb
ei

ts
-

ka
m

pf
m

aß
na

hm
en

, A
us

fa
ll 

vo
n 

En
er

gi
e,

 b
eh

ör
dl

ic
he

 M
aß

na
hm

en
, s

o 
ve

rlä
ng

er
t s

ic
h 

ih
re

 
Le

is
tu

ng
sf

ris
t u

m
 d

ie
 D

au
er

 d
er

 B
eh

in
de

ru
ng

 z
uz

üg
lic

h 
ei

ne
r a

ng
em

es
se

ne
n 

A
nl

au
fz

ei
t.

 
 N

ac
h 

6 
M

on
at

en
 is

t d
er

 A
uf

tr
ag

ge
be

r b
er

ec
ht

ig
t, 

vo
m

 V
er

tr
ag

 z
ur

üc
kz

ut
re

te
n.

4.
 

P
re

is
e,

 Z
ah

lu
ng

sb
ed

in
gu

ng
en

(1
) 

 D
ie

 je
w

ei
lig

en
 P

re
is

e 
er

ge
be

n 
si

ch
 a

us
 d

en
 v

on
 d

er
 M

FS
 o

de
r d

em
 je

w
ei

lig
en

 P
ar

tn
er

ve
rla

g 
üb

er
m

itt
el

te
n 

M
ed

ia
da

te
n.

 K
os

te
n 

fü
r h

er
zu

st
el

le
nd

e 
D

ru
ck

un
te

rla
ge

n 
si

nd
 im

 A
nz

ei
ge

np
re

is
 

ni
ch

t e
nt

ha
lte

n 
un

d 
w

er
de

n 
de

m
 A

uf
tr

ag
ge

be
r g

es
on

de
rt

 in
 R

ec
hn

un
g 

ge
st

el
lt.

(2
) 

 D
ie

 P
re

is
e 

en
th

al
te

n 
ke

in
e 

M
eh

rw
er

ts
te

ue
r.

(3
) 

 D
ie

 R
ec

hn
un

g 
is

t s
of

or
t n

ac
h 

R
ec

hn
un

gs
le

gu
ng

 o
hn

e 
A

bz
ug

 z
ah

lb
ar

. D
ie

 M
FS

 b
eh

äl
t s

ic
h 

ei
n 

R
ec

ht
 a

uf
 V

or
ka

ss
e 

au
sd

rü
ck

lic
h 

vo
r. 

Za
hl

un
ge

n 
si

nd
 u

nt
er

 A
ng

ab
e 

de
r R

ec
hn

un
gs

- u
nd

 
Ku

nd
en

nu
m

m
er

 a
us

sc
hl

ie
ßl

ic
h 

au
f e

in
es

 d
er

 a
uf

 d
er

 R
ec

hn
un

g 
ge

na
nn

te
n 

Ko
nt

en
 d

er
 M

FS
 

ei
nz

uz
ah

le
n.

 N
ac

hl
äs

se
 a

uf
 v

or
ze

iti
ge

 Z
ah

lu
ng

en
 w

er
de

n 
ni

ch
t g

ew
äh

rt
.

 
 B

ea
ns

ta
nd

un
ge

n 
vo

n 
R

ec
hn

un
ge

n 
m

üs
se

n 
in

ne
rh

al
b 

ei
ne

r A
us

sc
hl

us
sf

ris
t v

on
 1

4 
Ta

ge
n 

na
ch

 
ih

re
m

 E
m

pf
an

g 
sc

hr
ift

lic
h 

ge
lte

nd
 g

em
ac

ht
 w

er
de

n.
(4

) 
 D

ie
 M

FS
 li

ef
er

t m
it 

R
ec

hn
un

g 
au

f W
un

sc
h 

ei
ne

n 
A

nz
ei

ge
nb

el
eg

. J
e 

na
ch

 A
rt

 u
nd

 U
m

fa
ng

 d
es

 
A

nz
ei

ge
na

uf
tr

ag
es

 w
er

de
n 

A
nz

ei
ge

na
us

sc
hn

itt
e,

 B
el

eg
se

ite
n 

od
er

 v
ol

ls
tä

nd
ig

e 
B

el
eg

nu
m

m
er

n 
ge

lie
fe

rt
. K

an
n 

ei
n 

B
el

eg
 n

ic
ht

 m
eh

r b
es

ch
af

ft
 w

er
de

n,
 s

o 
tr

itt
 a

n 
se

in
e 

St
el

le
 e

in
e 

re
ch

ts
ve

r-
bi

nd
lic

he
 B

es
ch

ei
ni

gu
ng

 d
er

 M
FS

 ü
be

r d
ie

 V
er

öf
fe

nt
lic

hu
ng

 u
nd

 V
er

br
ei

tu
ng

 d
er

 A
nz

ei
ge

.
(5

) 
 D

er
 A

uf
tr

ag
ge

be
r k

an
n 

nu
r m

it 
un

be
st

rit
te

ne
n 

od
er

 re
ch

ts
kr

äf
tig

 fe
st

ge
st

el
lte

n 
A

ns
pr

üc
he

n 
ge

ge
nü

be
r d

er
 M

FS
 a

uf
re

ch
ne

n.
 D

ie
s 

gi
lt 

au
ch

 im
 k

au
fm

än
ni

sc
he

n 
Ve

rk
eh

r. 
D

as
 Z

ur
üc

kb
eh

al
-

tu
ng

sr
ec

ht
 n

ac
h 

§ 
27

3 
B

G
B

 s
te

ht
 d

em
 A

uf
tr

ag
ge

be
r n

ur
 in

so
w

ei
t z

u,
 a

ls
 d

er
 G

eg
en

an
sp

ru
ch

 
au

s 
de

m
se

lb
en

 V
er

tr
ag

sv
er

hä
ltn

is
 s

ta
m

m
t. 

Im
 G

es
ch

äf
ts

ve
rk

eh
r m

it 
Ka

ufl
 e

ut
en

 fi 
nd

en
 d

ie
 

§§
 2

73
, 3

20
 B

G
B

, 3
69

 H
G

B
 k

ei
ne

 A
nw

en
du

ng
.

5.
 

G
ew

äh
rl

ei
st

un
g

(1
)  

 O
ff

en
si

ch
tli

ch
e 

M
än

ge
l s

in
d 

de
r M

FS
 in

ne
rh

al
b 

vo
n 

30
 T

ag
en

, b
ei

 V
ol

lk
au

fl e
ut

en
 u

nv
er

zü
gl

ic
h,

 
na

ch
 E

rs
ch

ei
ne

n 
sc

hr
ift

lic
h 

an
zu

ze
ig

en
. S

pä
te

r e
in

ge
he

nd
e 

M
än

ge
lrü

ge
n 

w
er

de
n 

vo
n 

de
r M

FS
 

ni
ch

t b
er

üc
ks

ic
ht

ig
t; 

de
r A

nz
ei

ge
na

uf
tr

ag
 g

ilt
 d

an
n 

al
s 

ge
ne

hm
ig

t.
(2

) 
 Fü

r d
en

 F
al

l, 
da

ss
 d

ie
 in

 A
uf

tr
ag

 g
eg

eb
en

e 
A

nz
ei

ge
 g

an
z 

od
er

 te
ilw

ei
se

 u
nl

es
er

lic
h,

 u
nr

ic
ht

ig
 

od
er

 u
nv

ol
ls

tä
nd

ig
 a

bg
ed

ru
ck

t i
st

, s
te

ht
 d

em
 A

uf
tr

ag
ge

be
r k

ei
n 

R
ec

ht
 a

uf
 N

ac
he

rf
ül

lu
ng

, i
ns

-
be

so
nd

er
e 

ni
ch

t a
uf

 N
eu

dr
uc

k,
 E

in
fü

gu
ng

 o
de

r V
er

se
nd

un
g 

vo
n 

B
er

ic
ht

ig
un

gs
na

ch
tr

äg
en

 z
u.

 
B

ei
 k

os
te

np
fl i

ch
tig

en
 V

er
öf

fe
nt

lic
hu

ng
en

 h
at

 d
er

 A
uf

tr
ag

ge
be

r e
in

en
 A

ns
pr

uc
h 

au
f M

in
de

ru
ng

 
de

s 
R

ec
hn

un
gs

be
tr

ag
es

.

6.
 

H
af

tu
ng

(1
) 

 D
ie

 M
FS

 h
af

te
t n

ic
ht

 fü
r e

in
fa

ch
 fa

hr
lä

ss
ig

 v
er

ur
sa

ch
te

 S
ch

äd
en

, e
s 

se
i d

en
n,

 e
s 

w
er

de
n 

w
es

en
tli

ch
e 

Ve
rt

ra
gs

pfl
 ic

ht
en

 v
er

le
tz

t, 
de

re
n 

Er
fü

llu
ng

 z
ur

 E
rr

ei
ch

un
g 

de
s 

Ve
rt

ra
gs

zw
ec

ks
 

no
tw

en
di

g 
is

t. 
(V

er
le

tz
un

g 
vo

n 
Ka

rd
in

al
pfl

 ic
ht

en
).

(2
) 

 B
ei

 e
in

fa
ch

 fa
hr

lä
ss

ig
er

 V
er

le
tz

un
g 

vo
n 

Ka
rd

in
al

pfl
 ic

ht
en

 h
af

te
t d

ie
 M

FS
 n

ur
 fü

r v
er

tr
ag

st
yp

i-
sc

he
 u

nd
 b

ei
 V

er
tr

ag
ss

ch
lu

ss
 v

er
nü

nf
tig

er
w

ei
se

 v
or

he
rs

eh
ba

re
 S

ch
äd

en
. S

ie
 h

af
te

t i
n 

di
es

em
 

Fa
ll 

ni
ch

t f
ür

 m
itt

el
ba

re
 F

ol
ge

sc
hä

de
n.

(3
) 

 D
ie

 H
af

tu
ng

 d
er

 M
FS

 is
t a

uf
 e

in
en

 v
or

au
ss

eh
ba

re
n 

Sc
ha

de
ns

um
fa

ng
 b

es
ch

rä
nk

t u
nd

 d
er

 H
öh

e 
na

ch
 a

uf
 d

as
 fü

r d
en

 b
et

re
ff

en
de

n 
A

nz
ei

ge
na

uf
tr

ag
 z

u 
za

hl
en

de
 E

nt
ge

lt 
be

gr
en

zt
.

(4
) 

 D
ie

 v
or

st
eh

en
de

n 
H

af
tu

ng
sb

es
ch

rä
nk

un
ge

n 
ge

lte
n 

ni
ch

t, 
w

en
n 

A
ns

pr
üc

he
 a

us
 e

in
er

 V
er

le
t-

zu
ng

 d
es

 L
eb

en
s,

 d
es

 K
ör

pe
rs

 o
de

r d
er

 G
es

un
dh

ei
t g

el
te

nd
 g

em
ac

ht
 w

er
de

n,
 w

en
n 

si
ch

 d
ie

 
H

af
tu

ng
 z

w
in

ge
nd

 a
us

 d
em

 P
ro

du
kt

ha
ft

un
gs

ge
se

tz
 e

rg
ib

t, 
w

en
n 

es
 s

ic
h 

um
 e

in
e 

G
ar

an
tie

-
er

kl
är

un
g 

od
er

 u
m

 e
in

en
 F

al
l a

rg
lis

tig
en

 V
er

sc
hw

ei
ge

ns
 e

in
es

 M
an

ge
ls

 h
an

de
lt 

so
w

ie
 im

 F
al

l 
vo

n 
Vo

rs
at

z 
un

d 
gr

ob
er

 F
ah

rlä
ss

ig
ke

it.
(5

) 
 Ei

ne
 V

er
sc

hi
eb

un
g 

de
s 

Er
sc

he
in

un
gs

te
rm

in
s 

de
r j

ew
ei

lig
en

 P
ub

lik
at

io
n 

be
re

ch
tig

t d
en

 A
uf

tr
ag

-
ge

be
r n

ic
ht

 z
u 

Sc
ha

de
ns

er
sa

tz
an

sp
rü

ch
en

.

7.
 

Ve
rj

äh
ru

ng
A

ns
pr

üc
he

 d
es

 A
uf

tr
ag

ge
be

rs
 w

eg
en

 M
än

ge
ln

 o
de

r S
ch

ad
en

se
rs

at
z 

ve
rjä

hr
en

 in
ne

rh
al

b 
ei

ne
s 

Ja
hr

es
 a

b 
ge

se
tz

lic
he

m
 V

er
jä

hr
un

gs
be

gi
nn

. D
ie

s 
gi

lt 
ni

ch
t f

ür
 d

ie
 V

er
jä

hr
un

g 
vo

n 
A

ns
pr

üc
he

n 
ge

m
. Z

iff
er

 6
 A

bs
. 4

.

8.
 

W
er

bu
ng

sm
it

tl
er

N
ur

 a
uf

 k
la

ss
is

ch
e 

A
nz

ei
ge

ns
ch

al
tu

ng
en

 w
ird

 W
er

bu
ng

sm
itt

le
rn

 e
in

e 
M

itt
le

rv
er

gü
tu

ng
 g

ew
äh

rt
.

9.
 

Er
fü

llu
ng

so
rt

, G
er

ic
ht

ss
ta

nd
, D

eu
ts

ch
es

 R
ec

ht
(1

) 
 D

ie
 V

er
tr

ag
sp

ar
te

ie
n 

ve
re

in
ba

re
n,

 s
of

er
n 

es
 s

ic
h 

um
 K

au
fl e

ut
e,

 ju
ris

tis
ch

e 
Pe

rs
on

en
 d

es
 ö

ff
en

t-
lic

he
n 

R
ec

ht
es

 o
de

r ö
ff

en
tli

ch
re

ch
tli

ch
e 

So
nd

er
ve

rm
ög

en
 h

an
de

lt,
 a

us
dr

üc
kl

ic
h 

Fr
an

kf
ur

t a
m

 
M

ai
n 

al
s 

Er
fü

llu
ng

so
rt

 u
nd

 G
er

ic
ht

ss
ta

nd
 fü

r a
lle

 A
ns

pr
üc

he
 b

zw
. R

ec
ht

ss
tr

ei
tig

ke
ite

n 
au

s 
di

es
em

 V
er

tr
ag

. G
le

ic
he

s 
gi

lt,
 w

en
n 

ei
ne

 V
er

tr
ag

sp
ar

te
i k

ei
ne

n 
al

lg
em

ei
ne

n 
G

er
ic

ht
ss

ta
nd

 im
 

In
la

nd
 h

at
.

(2
) 

 Er
sa

tz
w

ei
se

 g
ilt

 d
er

 b
es

on
de

re
 G

er
ic

ht
ss

ta
nd

 d
es

 E
rf

ül
lu

ng
so

rt
es

 im
 S

in
ne

 d
es

 §
 2

9 
Zi

vi
lp

ro
-

ze
ss

or
dn

un
g 

al
s 

ve
re

in
ba

rt
, d

er
 s

ic
h 

au
s 

de
r N

at
ur

 d
es

 S
ch

ul
dv

er
hä

ltn
is

se
s 

er
gi

bt
.

(3
) 

 D
er

 G
er

ic
ht

ss
ta

nd
 F

ra
nk

fu
rt

 a
m

 M
ai

n 
gi

lt 
au

ch
 fü

r d
as

 s
tr

ei
tig

e 
M

ah
nv

er
fa

hr
en

. S
ob

al
d 

da
s 

M
ah

nv
er

fa
hr

en
 in

 d
as

 s
tr

ei
tig

e 
Ve

rf
ah

re
n 

üb
er

ge
ht

 u
nd

 v
on

 A
m

ts
 w

eg
en

 e
in

e 
A

bg
ab

e 
an

 d
as

 
sa

ch
lic

h 
zu

st
än

di
ge

 G
er

ic
ht

 d
es

 a
llg

em
ei

ne
n 

G
er

ic
ht

ss
ta

nd
es

 d
es

 S
ch

ul
dn

er
s 

er
fo

lg
t, 

is
t A

nt
ra

g 
au

f W
ei

te
rv

er
w

ei
su

ng
 a

n 
da

s 
sa

ch
lic

h 
zu

st
än

di
ge

 G
er

ic
ht

 in
 F

ra
nk

fu
rt

 a
m

 M
ai

n 
zu

 s
te

lle
n.

(4
) 

 D
ar

üb
er

 h
in

au
s 

is
t j

ed
er

 V
er

tr
ag

sp
ar

tn
er

 b
er

ec
ht

ig
t, 

de
n 

an
de

re
n 

an
 d

es
se

n 
W

oh
n-

 o
de

r 
G

es
ch

äf
ts

si
tz

 z
u 

ve
rk

la
ge

n.
(5

) 
 So

llt
en

 e
in

ze
ln

e 
B

es
tim

m
un

ge
n 

di
es

er
 B

ed
in

gu
ng

en
 u

nw
irk

sa
m

 s
ei

n,
 s

o 
w

ird
 d

ad
ur

ch
 d

ie
 

G
ül

tig
ke

it 
de

r ü
br

ig
en

 B
es

tim
m

un
ge

n 
ni

ch
t b

er
üh

rt
. D

ie
 V

er
tr

ag
sp

ar
te

ie
n 

ve
rp

fl i
ch

te
n 

si
ch

, 
an

st
el

le
 d

er
 u

nw
irk

sa
m

en
 B

es
tim

m
un

ge
n 

an
de

re
 w

irk
sa

m
e 

B
es

tim
m

un
ge

n 
zu

 v
er

ei
nb

ar
en

, d
ie

 
de

m
 w

irt
sc

ha
ft

lic
he

n 
Zw

ec
k 

de
r u

nw
irk

sa
m

en
 B

es
tim

m
un

ge
n 

am
 e

he
st

en
 e

nt
sp

re
ch

en
.

(6
) 

 Fü
r d

ie
 A

us
le

gu
ng

 d
er

 A
llg

em
ei

ne
n 

G
es

ch
äf

ts
be

di
ng

un
ge

n 
un

d 
al

le
r ü

br
ig

en
 B

ed
in

gu
ng

en
 s

in
d 

de
r d

eu
ts

ch
e 

Te
xt

 u
nd

 d
as

 d
eu

ts
ch

e 
R

ec
ht

 m
aß

ge
be

nd
.

 10
. D

at
en

sc
hu

tz
D

ie
 M

FS
 e

rh
eb

t p
er

so
ne

nb
ez

og
en

e 
D

at
en

 s
ow

ie
 v

er
ar

be
ite

t u
nd

 n
ut

zt
 d

ie
 v

om
 A

uf
tr

ag
ge

be
r i

m
 

R
ah

m
en

 d
er

 A
uf

tr
ag

se
rt

ei
lu

ng
 a

ng
eg

eb
en

en
 In

fo
rm

at
io

ne
n 

nu
r s

ow
ei

t d
ie

s 
zu

r A
uf

tr
ag

se
rf

ül
lu

ng
 

no
tw

en
di

g 
is

t. 

M
es

se
 F

ra
nk

fu
rt

 M
ed

ie
n 

un
d 

Se
rv

ic
e 

G
m

bH
Pu

bl
is

hi
ng

 S
er

vi
ce

s
Lu

dw
ig

-E
rh

ar
d-

A
nl

ag
e 

1
60

32
7 

Fr
an

kf
ur

t a
m

 M
ai

n
 G

es
ch

äf
ts

fü
hr

un
g:

 K
la

us
 R

ei
nk

e,
 D

r. 
A

nd
re

as
 W

in
ck

le
r

A
m

ts
ge

ric
ht

 F
ra

nk
fu

rt
 a

m
 M

ai
n,

 H
R

B
 2

47
68



G
en

er
al

 T
er

m
s 

&
 C

on
di

ti
on

s 
fo

r 
A

dv
er

ti
se

m
en

ts
 a

nd
 E

nc
lo

su
re

s 
in

 M
ag

az
in

es
 a

nd
 N

ew
sp

ap
er

s 
 (

S
ta

tu
s 

A
ug

us
t 

20
10

)

G
en

er
al

A
n 

“a
dv

er
tis

in
g 

or
de

r”
 in

 th
e 

se
ns

e 
of

 th
e 

G
en

er
al

 T
er

m
s 

&
 C

on
di

tio
ns

 is
 a

 c
on

tr
ac

t f
or

 th
e 

pu
bl

is
h-

in
g 

of
 o

ne
 o

r m
or

e 
ad

ve
rt

is
em

en
ts

, c
om

pa
ny

 p
ro

fi l
es

, p
ro

du
ct

 n
ew

s 
or

 e
nc

lo
su

re
s 

of
 a

n 
ad

ve
rt

is
er

 
on

 p
rin

te
d 

m
at

er
ia

l f
or

 th
e 

pu
rp

os
e 

of
 d

is
tr

ib
ut

io
n.

B
y 

is
su

in
g 

an
 o

rd
er

 fo
r a

n 
ad

ve
rt

is
em

en
t, 

th
e 

C
lie

nt
 re

co
gn

is
es

 th
e 

G
en

er
al

 T
er

m
s 

&
 C

on
di

tio
ns

 o
f 

B
us

in
es

s 
of

 M
es

se
 F

ra
nk

fu
rt

 M
ed

ie
n 

un
d 

Se
rv

ic
e 

G
m

bH
 (M

FS
). 

Th
es

e 
Te

rm
s 

&
 C

on
di

tio
ns

 s
ha

ll 
ap

pl
y 

ex
cl

us
iv

el
y.

 T
er

m
s 

an
d 

co
nd

iti
on

s 
is

su
ed

 b
y 

th
e 

C
lie

nt
 w

hi
ch

 c
on

fl i
ct

 w
ith

 o
r d

iff
er

 fr
om

 th
es

e 
Te

rm
s 

&
 C

on
di

tio
ns

 s
ha

ll 
no

t b
e 

re
co

gn
is

ed
, u

nl
es

s 
M

FS
 h

as
 e

xp
lic

itl
y 

ag
re

ed
 th

er
et

o 
in

 w
rit

in
g.

1.
 

A
cc

ep
ta

nc
e 

of
 o

rd
er

(1
)  

 In
 th

e 
ca

se
 o

f p
ub

lic
at

io
ns

 w
hi

ch
 a

pp
ea

r e
xc

lu
si

ve
ly

 a
s 

tr
ad

e-
fa

ir 
pu

bl
ic

at
io

ns
 fo

r s
pe

ci
fi c

 
ev

en
ts

, t
he

 C
lie

nt
 m

us
t b

e 
re

gi
st

er
ed

 a
s 

an
 e

xh
ib

ito
r a

t t
he

 e
ve

nt
 in

 q
ue

st
io

n.
 A

n 
ad

ve
rt

is
in

g 
or

de
r b

y 
se

ct
or

-e
qu

iv
al

en
t n

on
-e

xh
ib

ito
rs

 w
ill

 o
nl

y 
be

 a
cc

ep
te

d 
fo

llo
w

in
g 

pr
io

r a
gr

ee
m

en
t b

y 
th

e 
ev

en
t o

rg
an

is
er

. A
n 

ad
ve

rt
is

in
g 

or
de

r f
or

 n
on

-e
xh

ib
ito

rs
 o

ut
si

de
 th

e 
se

ct
or

 w
ill

 re
qu

ire
 

sp
ec

ia
l p

er
m

is
si

on
 b

y 
M

FS
.

(2
) 

 Th
e 

ac
ce

pt
an

ce
 o

f a
n 

ad
ve

rt
is

in
g 

or
de

r f
or

 p
ar

tic
ul

ar
 e

di
tio

ns
, i

ss
ue

s 
or

 fo
r s

pe
ci

al
 p

la
ce

m
en

ts
 

w
ith

in
 th

e 
pu

bl
ic

at
io

n 
ca

nn
ot

 b
e 

gu
ar

an
te

ed
, u

nl
es

s 
th

e 
ad

ve
rt

is
in

g 
or

de
r h

as
 b

ee
n 

ex
pl

ic
itl

y 
pl

ac
ed

 b
y 

ar
ra

ng
em

en
t f

or
 p

ub
lis

hi
ng

 in
 p

ar
tic

ul
ar

 e
di

tio
ns

, i
ss

ue
s 

or
 fo

r s
pe

ci
al

 p
la

ce
m

en
ts

 
w

ith
in

 th
e 

pu
bl

ic
at

io
n.

 P
la

ce
m

en
t o

rd
er

s 
ca

n 
on

ly
 b

e 
co

ns
id

er
ed

 p
ro

vi
di

ng
 th

is
 is

 p
os

si
bl

e 
fo

r 
re

as
on

s 
of

 te
ch

ni
ca

l p
ro

du
ct

io
n.

(3
) 

 A
dv

er
tis

in
g 

or
de

rs
 w

ill
 b

e 
co

nfi
 rm

ed
 b

y 
M

FS
.

 
 Sh

ou
ld

 te
xt

 o
r a

m
en

dm
en

ts
 to

 te
xt

 b
e 

su
bm

itt
ed

 b
y 

te
le

ph
on

e,
 th

er
e 

sh
al

l b
e 

no
 c

la
im

 u
nd

er
 

gu
ar

an
te

e 
or

 c
la

im
s 

to
 d

am
ag

es
.

(4
) 

 Th
e 

C
lie

nt
 s

ha
ll 

be
ar

 re
sp

on
si

bi
lit

y 
fo

r t
he

 a
cc

ur
ac

y,
 c

om
pl

et
en

es
s 

an
d 

le
ga

l a
dm

is
si

bi
lit

y 
of

 a
ll 

st
at

em
en

ts
 m

ad
e 

an
d 

al
l d

at
a 

su
pp

lie
d 

to
 M

FS
. D

at
a 

be
lo

ng
in

g 
to

 T
hi

rd
 P

ar
tie

s 
m

ay
 o

nl
y 

be
 

us
ed

 w
ith

 th
ei

r a
gr

ee
m

en
t, 

an
d 

th
e 

C
lie

nt
 w

ill
 b

e 
de

em
ed

 to
 h

av
e 

ob
ta

in
ed

 s
uc

h 
ag

re
em

en
t 

w
he

n 
is

su
in

g 
th

e 
ad

ve
rt

is
in

g 
or

de
r t

o 
M

FS
. S

ho
ul

d 
an

y 
rig

ht
s 

of
 th

ird
 p

ar
tie

s,
 p

ar
tic

ul
ar

ly
 

co
py

rig
ht

s,
 tr

ad
em

ar
ks

 o
r c

om
pe

tit
io

n 
rig

ht
s,

 b
e 

in
fr

in
ge

d 
by

 e
xe

cu
tin

g 
hi

s 
ad

ve
rt

is
in

g 
or

de
r, 

th
e 

C
lie

nt
 s

ha
ll 

be
ar

 s
ol

e 
lia

bi
lit

y.
 T

hi
s 

sh
al

l a
ls

o 
ap

pl
y 

to
 ri

gh
ts

 to
 in

te
rn

et
 d

om
ai

ns
 a

nd
 to

 th
e 

co
nt

en
ts

 a
nd

 d
es

ig
n 

of
 h

om
ep

ag
es

 a
nd

 w
eb

si
te

s.
 In

 th
is

 c
on

te
xt

 th
e 

C
lie

nt
 s

ha
ll 

re
le

as
e 

M
FS

 
fr

om
 a

ll 
cl

ai
m

s 
by

 th
ird

 p
ar

tie
s 

ar
is

in
g 

fr
om

 s
uc

h 
in

fr
in

ge
m

en
t o

f t
he

 la
w

.
(5

) 
 In

 th
e 

ca
se

 o
f p

ub
lic

at
io

ns
 w

hi
ch

 a
pp

ea
r e

xc
lu

si
ve

ly
 a

s 
tr

ad
e-

fa
ir 

pu
bl

ic
at

io
ns

 fo
r s

pe
ci

fi c
 

ev
en

ts
, o

nl
y 

go
od

s 
fo

r s
ho

w
 a

t t
he

 e
ve

nt
 c

on
ce

rn
ed

 m
ay

 b
e 

su
bm

itt
ed

 fo
r a

dv
er

tis
in

g 
or

de
rs

.
(6

) 
In

fo
rm

at
io

n 
on

 p
ric

es
 is

 n
ot

 a
llo

w
ed

 in
 a

dv
er

tis
in

g 
or

de
rs

.

2.
 

D
oc

um
en

ts
(1

) 
 A

ll 
do

cu
m

en
ts

 to
 b

e 
su

pp
lie

d 
by

 th
e 

C
lie

nt
 fo

r h
an

dl
in

g 
th

e 
ad

ve
rt

is
in

g 
or

de
r (

e.
g.

 a
dv

er
tis

e-
m

en
t d

at
a,

 te
xt

s,
 lo

go
s,

 p
rin

te
r’s

 c
op

y 
or

 o
th

er
 d

at
a)

 m
us

t b
e 

re
ce

iv
ed

 a
t M

FS
 b

y 
th

e 
cl

os
in

g 
da

te
 fo

r s
ub

m
is

si
on

s 
st

at
ed

 in
 th

e 
re

sp
ec

tiv
e 

ra
te

 c
ar

d.
 S

ho
ul

d 
th

e 
C

lie
nt

 fa
il 

to
 s

up
pl

y 
th

e 
ne

ce
ss

ar
y 

do
cu

m
en

ts
 b

y 
th

e 
du

e 
da

te
, M

FS
 s

ha
ll 

no
 lo

ng
er

 h
av

e 
a 

du
ty

 to
 fu

lfi 
l t

he
 c

on
tr

ac
t, 

pr
ov

id
in

g 
it 

ha
s 

se
t a

 re
as

on
ab

le
 e

xt
ra

 p
er

io
d 

of
 g

ra
ce

, a
nd

 p
ro

vi
di

ng
 s

ai
d 

pe
rio

d 
of

 g
ra

ce
 h

as
 

ex
pi

re
d 

w
ith

ou
t r

es
ul

t.
 

 M
FS

, a
ft

er
 c

on
tr

ol
lin

g 
th

e 
da

ta
 m

at
er

ia
l, 

w
ill

 im
m

ed
ia

te
ly

 re
qu

es
t r

ep
la

ce
m

en
t d

el
iv

er
y 

if 
th

e 
pr

in
tin

g 
im

ag
e 

ca
rr

ie
r w

as
 n

ot
ic

ea
bl

y 
da

m
ag

ed
 o

r a
pp

ea
rs

 to
 b

e 
un

su
ita

bl
e.

 M
FS

 g
ua

ra
nt

ee
s 

th
e 

us
ua

l p
rin

tin
g 

qu
al

ity
 fo

r t
he

 m
ed

iu
m

 u
nd

er
 c

on
tr

ac
t w

ith
in

 th
e 

sc
op

e 
of

 e
xi

st
in

g 
po

ss
ib

ili
-

tie
s 

an
d 

de
pe

nd
in

g 
on

 th
e 

qu
al

ity
 o

f t
he

 p
rin

tin
g 

im
ag

e 
ca

rr
ie

rs
. W

ith
ou

t a
ny

 p
ro

of
s,

 M
FS

 
ca

nn
ot

 g
ua

ra
nt

ee
 th

e 
co

rr
ec

t r
es

ul
t o

f t
he

 c
ol

ou
rs

.
(2

) 
 Fo

llo
w

in
g 

fu
lfi 

lm
en

t o
f t

he
 a

dv
er

tis
in

g 
or

de
r, 

do
cu

m
en

ts
 s

up
pl

ie
d 

to
 M

FS
 w

ill
 o

nl
y 

be
 re

tu
rn

ed
 

sh
ou

ld
 th

e 
C

lie
nt

 e
xp

lic
itl

y 
so

 re
qu

es
t, 

an
d 

at
 th

e 
C

lie
nt

’s
 e

xp
en

se
.

(3
) 

 Th
e 

C
lie

nt
 m

us
t i

nf
or

m
 M

FS
 in

 g
oo

d 
tim

e 
an

d 
in

 w
rit

in
g 

of
 a

ny
 c

ha
ng

es
 to

 th
e 

or
ig

in
al

 a
dv

er
tis

-
in

g 
or

de
r, 

in
 o

rd
er

 to
 e

ns
ur

e 
th

at
 te

ch
ni

ca
l s

up
po

rt
 is

 s
til

l p
os

si
bl

e.
 T

he
 C

lie
nt

 m
us

t p
ay

 th
e 

ad
di

tio
na

l e
xp

en
se

 in
cu

rr
ed

 b
y 

M
FS

 th
ro

ug
h 

su
ch

 c
ha

ng
es

.
 

 Pr
oo

f s
he

et
s 

w
ill

 o
nl

y 
be

 s
up

pl
ie

d 
fo

r a
dv

er
tis

in
g 

or
de

rs
 d

es
ig

ne
d 

by
 M

FS
 a

nd
 o

nl
y 

if 
th

e 
C

lie
nt

 
ex

pl
ic

itl
y 

so
 re

qu
es

ts
. T

he
y 

w
ill

 n
ot

 b
e 

su
bm

itt
ed

 if
 th

e 
C

lie
nt

 h
as

 s
up

pl
ie

d 
pr

in
t-

re
ad

y 
da

ta
 

w
ith

ou
t a

ny
 re

qu
es

t f
or

 c
ha

ng
es

, o
r i

f h
e 

re
ta

in
s 

th
e 

w
or

di
ng

 in
 h

is
 a

dv
er

tis
em

en
t u

nc
ha

ng
ed

 
fr

om
 th

e 
pr

ev
io

us
 e

di
tio

n.
 S

ho
ul

d 
th

e 
cl

ie
nt

 fa
il 

to
 is

su
e 

hi
s 

w
rit

te
n 

ap
pr

ov
al

 w
ith

in
 th

e 
te

rm
 s

et
 

to
 h

im
, p

er
m

is
si

on
 to

 p
rin

t s
ha

ll 
be

 d
ee

m
ed

 to
 h

av
e 

be
en

 g
iv

en
.

 3
. 

R
es

ci
ss

io
n,

 f
or

ce
 m

aj
eu

re
(1

) 
 W

rit
te

n 
ca

nc
el

la
tio

ns
 o

f a
dv

er
tis

in
g 

or
de

rs
 w

hi
ch

 re
ac

h 
us

 a
t l

ea
st

 1
0 

da
ys

 b
ef

or
e 

th
e 

ad
ve

rt
is

-
in

g 
de

ad
lin

e 
of

 th
e 

of
fi c

ia
l r

at
e 

ca
rd

 a
re

 fr
ee

 o
f c

ha
rg

e.
 C

an
ce

lla
tio

ns
 la

te
r t

ha
n 

10
 d

ay
s 

be
fo

re
 

th
e 

of
fi c

ia
l a

dv
er

tis
in

g 
de

ad
lin

e 
w

ill
 b

e 
ch

ar
ge

d 
w

ith
 2

5 
%

 o
f t

he
 c

on
fi r

m
ed

 a
m

ou
nt

. A
ll 

ca
nc

el
-

la
tio

ns
 w

hi
ch

 a
re

 m
ad

e 
af

te
r t

he
 o

ffi 
ci

al
 a

dv
er

tis
in

g 
de

ad
lin

e 
w

ill
 b

e 
ch

ar
ge

d 
w

ith
 5

0 
%

 o
f t

he
 

co
nfi

 rm
ed

 a
m

ou
nt

. T
he

 c
lie

nt
 s

ha
ll 

be
 a

llo
w

ed
 to

 d
em

on
st

ra
te

 th
at

 n
o 

lo
ss

 h
as

 b
ee

n 
in

cu
rr

ed
 

or
, i

f i
nc

ur
re

d,
 th

at
 it

 is
 s

ig
ni

fi e
s 

ca
nt

ly
 le

ss
 th

an
 th

e 
bl

an
ke

t s
um

.
(2

) 
 M

FS
 h

er
eb

y 
re

ta
in

s 
a 

rig
ht

 o
f r

es
ci

ss
io

n 
if,

 in
 M

FS
’s

 d
ue

 a
nd

 p
ro

pe
r j

ud
ge

m
en

t, 
an

 a
dv

er
tis

in
g 

or
de

r i
nf

rin
ge

s 
st

at
ut

or
y 

or
 o

ffi 
ci

al
 re

gu
la

tio
ns

 o
r p

ub
lic

 d
ec

en
cy

 in
 it

s 
co

nt
en

t, 
or

ig
in

 o
r t

ec
hn

i-
ca

l f
or

m
, o

r i
f M

FS
, t

he
 c

o-
op

er
at

io
n 

pu
bl

is
hi

ng
 h

ou
se

s 
or

 th
e 

or
ga

ni
se

r c
an

no
t b

e 
re

as
on

ab
ly

 
ex

pe
ct

ed
 to

 p
ub

lis
h 

it,
 o

r i
f t

he
 C

lie
nt

 is
 in

 a
rr

ea
rs

 o
f p

ay
m

en
t d

ue
 fo

r p
re

vi
ou

s 
or

 c
ur

re
nt

 
or

de
rs

.
(3

) 
 O

rd
er

s 
fo

r e
nc

lo
su

re
s 

sh
al

l o
nl

y 
be

 b
in

di
ng

 a
ft

er
 a

 s
am

pl
e 

of
 th

e 
en

cl
os

ur
e 

ha
s 

be
en

 s
ub

m
itt

ed
 

an
d 

au
th

or
is

ed
. E

nc
lo

su
re

s 
w

hi
ch

 th
ro

ug
h 

th
ei

r f
or

m
at

 o
r p

re
se

nt
at

io
n 

gi
ve

 th
e 

im
pr

es
si

on
 o

f 
be

in
g 

a 
pa

rt
 o

f t
he

 m
ag

az
in

e 
or

 n
ew

sp
ap

er
, o

r w
hi

ch
 c

on
ta

in
 a

dv
er

tis
em

en
ts

 b
y 

th
ird

 p
ar

tie
s,

 
w

ill
 n

ot
 b

e 
ac

ce
pt

ed
.

(4
) 

 Sh
ou

ld
 a

n 
ad

ve
rt

is
in

g 
or

de
r b

e 
re

je
ct

ed
, t

he
 C

lie
nt

 s
ha

ll 
be

 in
fo

rm
ed

 th
er

eo
f i

m
m

ed
ia

te
ly

 a
ft

er
 

co
nt

ro
lli

ng
 th

e 
su

pp
lie

d 
da

ta
.

(5
) 

 In
 c

as
e 

of
 la

te
 p

ay
m

en
t M

FS
 is

 e
nt

itl
ed

 to
 p

os
tp

on
e 

fu
rt

he
r e

xe
cu

tio
ns

 o
f t

he
 c

on
tr

ac
t u

nt
il 

pa
ym

en
t h

as
 b

ee
n 

m
ad

e.
 S

he
 is

 fu
rt

he
r e

nt
itl

ed
 to

 re
qu

es
t p

re
-p

ay
m

en
t f

or
 th

e 
re

m
ai

ni
ng

 
ad

ve
rt

is
em

en
ts

.
 

 In
 c

as
e 

of
 re

as
on

ab
le

 d
ou

bt
 o

f t
he

 s
ol

ve
nc

y 
of

 th
e 

C
lie

nt
, M

FS
 is

 e
nt

itl
ed

 to
 m

ak
e 

th
e 

pu
bl

is
h-

in
g 

of
 a

dd
iti

on
al

 a
dv

er
tis

em
en

ts
 a

 c
on

tin
ge

nt
 o

n 
pa

ym
en

t o
f u

np
ai

d 
in

vo
ic

es
 a

nd
 o

n 
pr

ep
ay

-
m

en
t f

or
 fu

rt
he

r a
dv

er
tis

em
en

ts
 re

ga
rd

le
ss

 o
f t

he
 in

iti
al

ly
 a

gr
ee

d 
pa

ym
en

t d
ea

dl
in

e 
w

ith
in

 th
e 

du
ra

tio
n 

of
 th

e 
co

nt
ra

ct
.

(6
) 

 Sh
ou

ld
 M

FS
 b

e 
ob

st
ru

ct
ed

 fr
om

 fu
lfi 

lli
ng

 it
s 

ob
lig

at
io

ns
 d

ue
 to

 u
nf

or
es

ee
n 

ev
en

ts
 e

ff
ec

tin
g 

M
FS

 o
r i

ts
 s

up
pl

ie
rs

 w
hi

ch
 M

FS
 h

as
 b

ee
n 

un
ab

le
 to

 p
re

ve
nt

 e
ve

n 
w

ith
 th

e 
ca

re
 to

 b
e 

ex
pe

ct
ed

 
in

 th
e 

ci
rc

um
st

an
ce

s,
 e

.g
. i

nd
us

tr
ia

l d
is

pu
te

s,
 p

ow
er

 b
re

ak
do

w
n 

or
 m

ea
su

re
s 

ta
ke

n 
by

 g
ov

er
n-

m
en

t b
od

ie
s,

 it
s 

pe
rio

d 
of

 p
er

fo
rm

an
ce

 s
ha

ll 
be

 e
xt

en
de

d 
by

 th
e 

du
ra

tio
n 

of
 s

uc
h 

ob
st

ru
ct

io
n 

pl
us

 a
 re

as
on

ab
le

 ru
n-

up
 p

er
io

d.
 A

ft
er

 s
ix

 m
on

th
s 

th
e 

C
lie

nt
 s

ha
ll 

be
 e

nt
itl

ed
 to

 w
ith

dr
aw

 fr
om

 
th

e 
co

nt
ra

ct
.

4.
 

P
ri

ce
s,

 t
er

m
s 

an
d 

co
nd

it
io

ns
 o

f 
pa

ym
en

t
(1

) 
 Th

e 
re

le
va

nt
 p

ric
es

 c
an

 b
e 

fo
un

d 
in

 th
e 

of
fi c

ia
l r

at
e 

ca
rd

 o
f e

ac
h 

m
ag

az
in

e 
or

 n
ew

sp
ap

er
 s

up
-

pl
ie

d 
by

 M
FS

 o
r t

he
 c

o-
op

er
at

io
n 

pu
bl

is
hi

ng
 h

ou
se

. C
os

ts
 fo

r p
ro

du
ct

io
n 

of
 p

rin
t c

op
y 

ar
e 

no
t 

in
cl

ud
ed

 in
 th

e 
ad

ve
rt

is
em

en
t p

ric
e 

an
d 

th
e 

C
lie

nt
 w

ill
 b

e 
in

vo
ic

ed
 fo

r t
he

m
 s

ep
ar

at
el

y.
(2

) 
 Pr

ic
es

 d
o 

no
t i

nc
lu

de
 V

AT
.

(3
) 

 Th
e 

in
vo

ic
e 

is
 p

ay
ab

le
 im

m
ed

ia
te

ly
 u

po
n 

is
su

e,
 s

tr
ic

tly
 n

et
. M

FS
 e

xp
lic

itl
y 

re
ta

in
s 

th
e 

rig
ht

 o
f 

ad
va

nc
e 

pa
ym

en
t. 

Pa
ym

en
ts

 m
us

t b
e 

m
ad

e 
so

le
ly

 to
 o

ne
 o

f t
he

 b
an

k 
ac

co
un

ts
 o

f M
FS

 s
pe

ci
-

fi e
d 

on
 th

e 
in

vo
ic

e,
 s

ta
tin

g 
cu

st
om

er
 a

nd
 re

fe
re

nc
e 

nu
m

be
r. 

N
o 

di
sc

ou
nt

s 
w

ill
 b

e 
gi

ve
n 

fo
r 

ea
rly

 p
ay

m
en

t.
 

 In
vo

ic
es

 m
us

t b
e 

pr
ot

es
te

d 
in

 w
rit

in
g 

w
ith

in
 a

n 
ex

cl
us

io
n 

pe
rio

d 
of

 1
4 

da
ys

 fo
llo

w
in

g 
th

ei
r 

re
ce

ip
t.

(4
) 

 O
n 

re
qu

es
t M

FS
 w

ill
 a

tt
ac

h 
a 

sa
m

pl
e 

co
py

 to
 th

e 
in

vo
ic

e.
 D

ep
en

di
ng

 o
n 

ty
pe

 a
nd

 s
co

pe
 o

f t
he

 
ad

ve
rt

is
in

g 
or

de
r, 

cl
ip

pe
d 

ad
ve

rt
is

em
en

ts
, w

ho
le

 p
ag

es
 o

r t
ot

al
 is

su
es

 w
ill

 b
e 

de
liv

er
ed

. I
f a

 
sa

m
pl

e 
co

py
 is

 n
o 

lo
ng

er
 a

va
ila

bl
e,

 M
FS

 w
ill

 re
pl

ac
e 

it 
by

 le
ga

lly
 b

in
di

ng
 d

ec
la

ra
tio

n 
co

nfi
 rm

in
g 

th
e 

pu
bl

is
hi

ng
 a

nd
 d

is
tr

ib
ut

io
n 

of
 th

e 
ad

ve
rt

is
em

en
t.

(5
) 

 Th
e 

C
lie

nt
 m

ay
 o

nl
y 

m
ak

e 
of

fs
et

 v
is

-à
-v

is
 M

FS
 w

ith
 u

nd
is

pu
te

d 
or

 le
ga

lly
 c

on
fi r

m
ed

 c
la

im
s.

 
Th

is
 s

ha
ll 

al
so

 a
pp

ly
 in

 b
us

in
es

s 
w

ith
 a

 re
gi

st
er

ed
 tr

ad
er

. T
he

 C
lie

nt
 s

ha
ll 

en
jo

y 
th

e 
rig

ht
 o

f r
e-

te
nt

io
n 

se
t o

ut
 in

 S
ec

tio
n 

27
3 

of
 th

e 
C

iv
il 

C
od

e 
on

ly
 in

so
fa

r a
s 

th
e 

co
un

te
rc

la
im

 o
rig

in
at

es
 fr

om
 

th
e 

sa
m

e 
co

nt
ra

ct
. S

ec
tio

ns
 2

73
 a

nd
 3

20
 o

f t
he

 C
iv

il 
C

od
e 

an
d 

Se
ct

io
n 

36
9 

of
 th

e 
C

om
m

er
ci

al
 

C
od

e 
sh

al
l n

ot
 a

pp
ly

 in
 b

us
in

es
s 

w
ith

 re
gi

st
er

ed
 tr

ad
er

.

5.
 

G
ua

ra
nt

ee
(1

) 
 Vi

si
bl

e 
de

fe
ct

s 
m

us
t b

e 
re

po
rt

ed
 to

 M
FS

 in
 w

rit
in

g 
w

ith
in

 3
0 

da
ys

, i
n 

th
e 

ca
se

 o
f f

ul
ly

 re
gi

s-
te

re
d 

tr
ad

er
s 

im
m

ed
ia

te
ly

, a
ft

er
 p

ub
lic

at
io

n.
 M

FS
 w

ill
 n

ot
 c

on
si

de
r a

ny
 c

om
pl

ai
nt

s 
m

ad
e 

la
te

r; 
th

e 
ad

ve
rt

is
in

g 
or

de
r s

ha
ll 

th
en

 b
e 

de
em

ed
 to

 h
av

e 
be

en
 a

ut
ho

ris
ed

.
(2

) 
 Sh

ou
ld

 th
e 

pu
bl

ic
at

io
n 

or
de

re
d 

in
 th

e 
m

ag
az

in
es

 o
r n

ew
sp

ap
er

s 
fa

il 
to

 a
pp

ea
r, 

ei
th

er
 w

ho
lly

 
or

 in
 p

ar
t, 

or
 s

ho
ul

d 
its

 c
on

te
nt

 h
av

e 
be

en
 a

lte
re

d,
 th

e 
C

lie
nt

 s
ha

ll 
ha

ve
 n

o 
rig

ht
 o

f s
ub

se
qu

en
t 

fu
lfi 

lm
en

t, 
an

d 
in

 p
ar

tic
ul

ar
 n

o 
rig

ht
 to

 a
 re

pr
in

t, 
or

 to
 th

e 
in

se
rt

io
n 

or
 d

is
pa

tc
h 

of
 e

rr
at

a.
 In

 th
e 

ca
se

 o
f p

ub
lic

at
io

ns
 in

 th
e 

m
ag

az
in

es
 o

r n
ew

sp
ap

er
s 

fo
r w

hi
ch

 a
 c

ha
rg

e 
ha

s 
be

en
 m

ad
e,

 th
e 

C
lie

nt
 s

ha
ll 

ha
ve

 c
la

im
 to

 a
 re

du
ct

io
n 

in
 in

vo
ic

e.

6.
 

Li
ab

ili
ty

(1
) 

 M
FS

 s
ha

ll 
no

t b
e 

lia
bl

e 
fo

r d
am

ag
e 

ca
us

ed
 b

y 
si

m
pl

e 
ne

gl
ig

en
ce

, u
nl

es
s 

es
se

nt
ia

l c
on

tr
ac

tu
al

 
du

tie
s 

ar
e 

in
fr

in
ge

d,
 fu

lfi 
lm

en
t o

f w
hi

ch
 is

 n
ec

es
sa

ry
 if

 th
e 

pu
rp

os
e 

of
 th

e 
co

nt
ra

ct
 is

 to
 b

e 
ef

fe
ct

ed
 (i

nf
rin

ge
m

en
t o

f c
ar

di
na

l d
ut

ie
s)

.
(2

) 
 In

 c
as

es
 o

f i
nf

rin
ge

m
en

t o
f c

ar
di

na
l d

ut
ie

s 
du

e 
to

 s
im

pl
e 

ne
gl

ig
en

ce
, M

FS
 s

ha
ll 

be
 li

ab
le

 o
nl

y 
fo

r c
on

tr
ac

tu
al

ly
 ty

pi
ca

l d
am

ag
e 

of
 a

 k
in

d 
re

as
on

ab
ly

 fo
re

se
ea

bl
e 

w
he

n 
th

e 
co

nt
ra

ct
 w

as
 

co
nc

lu
de

d.
 In

 th
is

 c
as

e 
it 

sh
al

l n
ot

 b
e 

lia
bl

e 
fo

r i
nd

ire
ct

 c
on

se
qu

en
tia

l d
am

ag
e.

(3
) 

 Th
e 

lia
bi

lit
y 

of
 M

FS
 s

ha
ll 

be
 re

st
ric

te
d 

to
 a

 fo
re

se
ea

bl
e 

ex
te

nt
 o

f d
am

ag
e 

an
d 

sh
al

l b
e 

lim
ite

d 
in

 
am

ou
nt

 to
 th

e 
fe

e 
pa

ya
bl

e 
fo

r t
he

 a
dv

er
tis

in
g 

or
de

r i
n 

qu
es

tio
n.

(4
) 

 Th
e 

ab
ov

e 
lim

ita
tio

ns
 o

f l
ia

bi
lit

y 
sh

al
l n

ot
 a

pp
ly

 if
 c

la
im

s 
ar

e 
m

ad
e 

fo
r i

nj
ur

y 
to

 li
fe

, l
im

b 
or

 
he

al
th

, i
f l

ia
bi

lit
y 

is
 c

om
pu

ls
or

y 
un

de
r t

he
 L

ia
bi

lit
y 

of
 P

ro
du

ct
s 

A
ct

, i
f t

he
y 

in
vo

lv
e 

a 
gu

ar
an

te
e 

or
 a

 c
as

e 
of

 d
ec

ei
tf

ul
 c

on
ce

al
m

en
t o

f a
 d

ef
ec

t, 
or

 in
 c

as
es

 o
f m

al
ic

e 
or

 g
ro

ss
 n

eg
lig

en
ce

.
(5

) 
 Po

st
po

ne
m

en
t o

f t
he

 p
ub

lic
at

io
n 

da
te

 o
f t

he
 m

ag
az

in
es

 o
r n

ew
sp

ap
er

s 
in

 q
ue

st
io

n 
sh

al
l n

ot
 

en
tit

le
 th

e 
C

lie
nt

 to
 c

la
im

 d
am

ag
es

.

7.
 L

im
it

at
io

n 
of

 t
im

e
A

ll 
cl

ai
m

s 
by

 th
e 

C
lie

nt
 fo

r d
ef

ec
ts

 o
r d

am
ag

es
 s

ha
ll 

ex
pi

re
 w

ith
in

 o
ne

 y
ea

r f
ro

m
 th

e 
st

at
ut

or
y 

co
m

m
en

ce
m

en
t o

f l
im

ita
tio

n 
in

 ti
m

e.
 T

hi
s 

sh
al

l n
ot

 a
pp

ly
 to

 th
e 

st
at

ut
or

y 
lim

ita
tio

n 
in

 ti
m

e 
of

 
cl

ai
m

s 
un

de
r S

ec
tio

n 
6,

 P
ar

ag
ra

ph
 4

.

8.
 A

dv
er

ti
si

ng
 a

ge
nt

s
A

dv
er

tis
in

g 
ag

en
ts

 s
ha

ll 
on

ly
 b

e 
gr

an
te

d 
a 

fe
e 

fo
r t

he
 in

se
rt

io
n 

of
 c

la
ss

ic
al

 a
dv

er
tis

em
en

ts
.

9.
 P

la
ce

 o
f 

fu
lfi 

lm
en

t,
 p

la
ce

 o
f 

ju
ri

sd
ic

ti
on

, G
er

m
an

 la
w

(1
) 

 Th
e 

C
on

tr
ac

tin
g 

Pa
rt

ie
s 

he
re

by
 e

xp
re

ss
ly

 a
gr

ee
, i

ns
of

ar
 a

s 
th

os
e 

co
nc

er
ne

d 
ar

e 
tr

ad
er

s,
 le

ga
l 

en
tit

ie
s 

un
de

r p
ub

lic
 la

w
 o

r s
ep

ar
at

e 
pu

bl
ic

 e
st

at
es

, t
ha

t F
ra

nk
fu

rt
 a

m
 M

ai
n 

sh
al

l b
e 

th
e 

pl
ac

e 
of

 fu
lfi 

lm
en

t a
nd

 p
la

ce
 o

f j
ur

is
di

ct
io

n 
fo

r a
ll 

cl
ai

m
s 

or
 d

is
pu

te
s 

ar
is

in
g 

fr
om

 th
is

 c
on

tr
ac

t. 
Th

e 
sa

m
e 

sh
al

l a
pp

ly
 if

 a
 C

on
tr

ac
tin

g 
Pa

rt
y 

ha
s 

no
 g

en
er

al
 p

la
ce

 o
f j

ur
is

di
ct

io
n 

in
 G

er
m

an
y.

(2
) 

 A
lte

rn
at

iv
el

y,
 th

e 
pa

rt
ic

ul
ar

 p
la

ce
 o

f j
ur

is
di

ct
io

n 
of

 th
e 

pl
ac

e 
of

 fu
lfi 

lm
en

t s
ha

ll 
be

 d
ee

m
ed

 
ag

re
ed

 u
nd

er
 th

e 
te

rm
s 

of
 S

ec
tio

n 
29

 o
f t

he
 C

iv
il

 
Pr

oc
ee

di
ng

s 
C

od
e,

 a
s 

im
pl

ie
d 

by
 th

e 
na

tu
re

 o
f t

he
 o

bl
ig

at
io

n.
(3

) 
 Fr

an
kf

ur
t a

m
 M

ai
n 

sh
al

l a
ls

o 
ap

pl
y 

as
 p

la
ce

 o
f j

ur
is

di
ct

io
n 

to
 c

on
te

st
ed

 s
um

m
ar

y 
pr

oc
ee

d-
in

gs
 fo

r d
eb

t p
ay

m
en

t. 
A

s 
so

on
 a

s 
su

m
m

ar
y 

pr
oc

ee
di

ng
s 

pa
ss

 to
 c

on
te

st
ed

 p
ro

ce
ed

in
gs

 a
nd

 
tr

an
sf

er
 is

 m
ad

e 
of

fi c
ia

lly
 to

 th
e 

co
ur

t c
om

pe
te

nt
 a

s 
to

 fa
ct

s 
fo

r t
he

 d
eb

to
r’s

 g
en

er
al

 p
la

ce
 o

f 
ju

ris
di

ct
io

n,
 a

n 
ap

pl
ic

at
io

n 
m

us
t b

e 
m

ad
e 

fo
r f

ur
th

er
 re

fe
rr

al
 to

 th
e 

co
ur

t c
om

pe
te

nt
 fo

r f
ac

tu
al

 
de

ci
si

on
 in

 F
ra

nk
fu

rt
 a

m
 M

ai
n.

(4
) 

 Ea
ch

 C
on

tr
ac

tin
g 

Pa
rt

ne
r s

ha
ll 

m
or

eo
ve

r b
e 

en
tit

le
d 

to
 s

ue
 th

e 
ot

he
r a

t t
he

 o
th

er
’s

 re
si

de
nc

e 
or

 
re

gi
st

er
ed

 p
la

ce
 o

f b
us

in
es

s.
(5

) 
 Sh

ou
ld

 a
ny

 in
di

vi
du

al
 p

ro
vi

si
on

s 
of

 th
es

e 
Te

rm
s 

&
 C

on
di

tio
ns

 b
e 

in
va

lid
, t

he
 v

al
id

ity
 o

f t
he

 
re

m
ai

ni
ng

 p
ro

vi
si

on
s 

sh
al

l n
ot

 b
e 

af
fe

ct
ed

 th
er

eb
y.

 
 Th

e 
C

on
tr

ac
tin

g 
Pa

rt
ie

s 
he

re
by

 c
ov

en
an

t t
o 

ag
re

e 
ot

he
r v

al
id

 p
ro

vi
si

on
s 

in
 p

la
ce

 o
f t

he
 in

va
lid

 
pr

ov
is

io
ns

, w
hi

ch
 s

ha
ll 

co
rr

es
po

nd
 a

s 
cl

os
el

y 
as

 p
os

si
bl

e 
w

ith
 th

e 
sa

id
 in

va
lid

 p
ro

vi
si

on
s.

(6
) 

 W
he

n 
in

te
rp

re
tin

g 
th

es
e 

G
en

er
al

 T
er

m
s 

&
 C

on
di

tio
ns

 o
f B

us
in

es
s 

an
d 

al
l o

th
er

 te
rm

s 
an

d 
co

nd
iti

on
s,

 th
e 

G
er

m
an

 te
xt

 th
er

eo
f, 

an
d 

G
er

m
an

 la
w

, s
ha

ll 
be

 d
ec

is
iv

e

10
. D

at
a 

pr
ot

ec
ti

on
M

FS
 o

nl
y 

co
lle

ct
s 

pr
oc

es
se

s 
an

d 
us

es
 p

er
so

na
l d

at
a 

su
pp

lie
d 

by
 th

e 
cl

ie
nt

 w
he

n 
pl

ac
in

g 
th

e 
or

de
r 

in
as

m
uc

h 
as

 th
is

 is
 n

ec
es

sa
ry

 to
 fu

lfi 
l t

he
 o

rd
er

. 

M
es

se
 F

ra
nk

fu
rt

 M
ed

ie
n 

un
d 

Se
rv

ic
e 

G
m

bH
Pu

bl
is

hi
ng

 S
er

vi
ce

s
Lu

dw
ig

-E
rh

ar
d-

A
nl

ag
e 

1
60

32
7 

Fr
an

kf
ur

t a
m

 M
ai

n,
 G

er
m

an
y

M
an

ag
em

en
t B

oa
rd

: K
la

us
 R

ei
nk

e,
 D

r. 
A

nd
re

as
 W

in
ck

le
r

C
ou

rt
 o

f j
ur

is
di

ct
in

: F
ra

nk
fu

rt
 a

m
 M

ai
n,

 C
om

pa
ni

es
 R

eg
is

te
r N

um
be

r (
H

R
B

) 2
47

68




