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The best watch magazine in China mainland market!

© Highly appraised by domestic and international watch companies and
professionals.

——Sinceit is launched in 2005, Chronos Chinais displayed in more than 100 watch retailers and subscribed
by over 70 professional watch companies, thus made it to be the most circulated watch magazines in the trade.

© The ultimate reference for opinion leaders in watch field.

——The content of Chronos China is greatly quoted by domestic newspapers, magazines and website as
authoritative source of watch related information, regarded as ultimate reference for opinion leaders in watch
fied.

© Ranked as “The best watch magazine” among many online votings held by
watch fans or third parties.
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The Concept

O A serious and professional watch magazine for local watch enthusiasts, collectors, buyers, professionals.
© A part of world’ s leading watch magazine network.

The Magazine

© Cover price 30.00 yuan, total pagination over 176 pages, bimonthly,

O Target readers: watch enthusiasts, collectors, buyers, professionals.

© Top quality content, art design, printing and binding.

© Local production, distribute worldwide, domestic distribution as imported magazine.

The Team

O Germany: Whole editorial, marketing, sales, production, circulation team for Chronos / Watch Time/

Uhren-Magazin/ wwwwatchbizz.com

O Local coordination including editorial, sales, marketing, circulation is in charged by Mr. Zhixiang Ding
who is not only very experienced in JV publishing business (worked with leading German, French publishing
companies on launching different international titles with great success,) but also is a serious watch enthusiast

himsdf (has written some guide books for Chinese watch enthusiasts).
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© The distribution is 30,000 copies nationwide,

reach 120,000 readers. We have our own
circulation team to control the distribution, it
will be consisted by 4 mgjor parts:

1, Newsstand sale which covers basicly
Shanghai, Beijing, Guangzhou and surrounding
area, selective distribute to Northeast (Dalian,
Shenyang , Harbin etc.) and Center Part
(Chongqing, Chengdu etc.)

2, Display and consignment sell through
selective watch stores nationwide.

3, Limited free distribution to selective places
(first class lounge, luxury residential area, inside
airling golf club, Auto Club etc)

4, Selective distribution in Hong Kong and
oversea through book dealers and watch clubs.

A1TEEHI Circulation Breakdown

$hRJE (watch store) 5%

Z# (Hong Kong and oversea) 10%

iTIB (subscriptiuon) 5%—‘
&£HMXE (Group purchase) 15%
BFIZ=ZE (Newsstand) 60%

SEBEN (free distribution) 5% ‘
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EHEHIHK Readerships

B4 (Male) 96%
et (Female) 4%

45 Sex
20% L T5(20 and below) 2% 60% L E (60 and over) 2%
20-29% (20-29) 229% F 50-59% (50-59) 9%
40-49% (40-49) 24%
EHER34AS
Age: Average at 34& 30-39%/(30-39) 41%
F#R Age
53 %KLL (5 pieces and more) 8% 0H(none) 3%
m] i 0,
45 (4 pieces) 18% 1R(1 piece) 18%
2H(2 pieces) 22%
3H(3 pieces) 31%
#HS5000TLL LHIFREE
owned watches cost over 5000 yuan
50,000t £ 1,000-2,5007T

(1,000-2,500 RMB) 2%

2,500-5,0007C
(2,500-5,000 RMB) 11%

(50,000RMB & more) 9%

25,000-50,0007T
(25,000-50,000RMB) 28%

5,000-10,0007T
10,000-25,0007C (5,000-10,000RMB) 19%
(10,000-25,000RMB) 31%

RIS FRE Mg

plan for next watch (price in RMB)
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Editorial #m& i
Readers’ Voice F®iXitiz
Watch China #|&iz
Watch World  IRERFRIT

O PRODUCTS & TESTS = RF0illi
First Glimpses 5EBEAIR
Technical Marvels Sl AR
First Tests #ix
In-depth Tests FEEMI
Compare Tests XLz
Compare & Analyze ZLL9#T

OFEATURES £/
Special Feature EE4%S
Saga fEFHE
Interview A#1EiS
Brand Story fhkR4FEE
Trends $hEeAT

OCHRONOPHILES Fi¥nAi%
Making a Masterpiece B &%
Collectors Forum itz
Knowhow $hZRE1i2
AHCI MarfIRA
New Brands FRIZHE
Auctions #3E15
Watch Review {TAliEig

(RIS EIE)

Buying Guide Special
HRR: 2011411 H25H

Publish on November 25th

& 1T: 35,0007

Printrun 35,000

FEERMEEITH

Free Distribution to Subscribers
FEM: 30T

Retail at RMB 30.00
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Main Characters of Chronos China
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1, Chronos China is the very first Chinese version of a brand watch
magazine which is also published and managed by the same German
company instead of copyright trading which is quite commune in the
market..

2, As atradition of Chronos/Uhren, products tests will be the main
character of the contents for Chronos China. We test different products
by applying our own standard, then we give either points or stars to
show the results. For some important articles, we shoot pictures for the
products instead of using press photos from companies.

3, We have more in-depth feature stories since we have gathered a lot
of watch specialists and researchers, our editorial team is the most

experienced in the field.

XFAE#L
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BIMEEEREENTIFEEN~R, XtEERITEREMNHER
HEENNER, ZRITWBRERA—HEENPEISPRERE,
MAR P HPREE.

About localization

In 2010, we have average 35% local content, mainly about local news
and market information. This percentage will be dightly increased to
40% in 2011 since we intend to do more local content gradually. From
feature stories to product tests, our focus will aim on products available
on the local market. This the exact the reason why we have our editorial
locally, we want to make areal Chinese watch magazine not a
watch magazine in Chinese.
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Travel all over China with Chronos China

Every year, Chronos China holds a serial of watch conferences and forums all over China. In 2010, more than
5,000 high-end consumers and watch enthusiasts have attended around 20 watch conferences running by
Chronos China in Beijing, Shanghai, Shenyang, Dalian, Haerbing, Zhenzhou, Qingdao, Nanjing, Hangzhou,
Chengdu, Chongging, Changsha, Kunming etc. cooperate brands including Mercedes-Benz, Shanghai General
Motors, Lamborgihni, ABN AMRO etc. For better supporting and cooperating to our advertising dients, some
watch brands have been invited to present their products within the conferences fields and to communicate
directly with high potential customers.
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J~ % Advertising

Advertising Rate " &#M&

Position i & USD %3t RMB AR
Front Cover Gatefold #E+i5 18,000 144,000
Inside Front Cover Spread &1 16,000 128,000
Inside Front Cover *— 10,000 80,000
Double Page Spread Preceding Editorial ZR&J&HIEE 1T 14,000 112,000
Full Page Facing Editorial #R& %5501 8,000 64,000
Full Page Facing Contents B &= 7,000 56,000
Full Page Facing Masthead R 155 51 7,000 56,000
Inside Back Cover ¥f= 8,000 64,000
Outside Back Cover $tE 15,000 120,000
Regular Positions EiBhR{L USD ZEJt RMB AR
Double Page Spread HTiEET1 12,000 96,000
1stRop FE—EMEAR 6,600 52,800
2nd Rop F_EMET 6,300 50,400
Full Page AT 6,000 48,000
Half Page 1/2AT1 4,500 36,000
1/3 Page 1/3HTT 3,800 30,400
Front Cover Flap # w5 15,000 120,000
Poster BRiER 8,000 64,000

(i A4 £4) A 46 R L

Technical Data HARIE

Bleed Size (mm) Trimmed Size (mm)

Double Page Spread 1T 285 X 438 275 X 428
Full Page £ 285 X 224 275 X 214
Half Page (Vert) 3TT (& 285 X 117 275 X 107
Half Page (Hor) 2TT (i) 147 X 224 137 X 214
1/3 Page (Vert) 1/35T (1¥) 285 X 82 275 X 72

Front Cover Flap (HTE#) 285 X 70 275 X 60

Post (BRiER) 390 X 530 380 X 520

Film positives must be accompained by progressive proofs and digital files as backup.

FERIE A HREITREMBREHUER.

Screen Ruling: 200 lines /inch. M%%: 200%% /%t
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Regular Issues &#1HAF
Time Schedule HigRtEIZER

Issue of the year Publish Date | Advertising Deadline
No.1, SIHH Preview February 15 January 15

No.2, Basel Preview & SIHH Review | April 15 March 15

No.3, Basel Review June 15 May 15

No.4, Sports Watch Special August 15 July 15

No.5, Compare & Confront October 15 September 15

No.6, Final Issue December 15 November 15

Annual Buying Guide Special fFEE551#ET

Time Schedule HAiREEFR

Publish Date | Advertising Deadline
Buying Guide Special November 25 October 25

BRI SR TESTE:

Mok i O51551409F
TzmE I

MBEI4RES: 200001

FiE: +86-21-63603069

{£H. +86-21-63603070

Email: ding@chronos-china.cn

Mobile: +86-13901765094

Please deliver the material to:
Zhixiang Ding

Chronos China

Ebnar Verlag China Office:

Room.1409, Huijin Building

515 Hankou Road, 200001 Shanghai, PR China

Tel: +86-21-63603069

Fax: +86-21-63603070

Email: ding@chronos-china.cn

Mobile: +86-13901765094
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3 4% B W, Great Minds think alike

BM 200558 FIASE, (ChronosFR) REHRITWH RS ERMEAIRIL I, BIETXE—AH
ShSMEBRYIEIE.: FEFTTLERE, R ARG RN A S F H SRR
Since we launched Chronos Chinain 2005, we are so proud to have many important brands supporting us from

very beginning, showing exactly the implied meaning of the proverb: Great minds think alike. Here we
present our sincere gratitude to these brands which have devoted into the development of Chronos China.

VATF 4 ou f% 8 F BRI HEF

SR ILER
Great minds think alike
Les grands esprits se rencontrent.



¥% % For More Information Please Contact

Germany:

Mr. Martin Metzger
Tel: +49(0)711/4481731
Fax: +49(0)711/4415150
E-mail: Metzger@ebnerverlag.de

China Mainland
and Hong Kong:

Mr. Zhixiang Ding
Room1409, Huijin Building
515 Hankou Road, 200001

Shanghai PR.China

Tel: 021-63603069

Fax: 021-63603070
Mobile: +86-13901765094

E-mail: ding@chronos-china.cn

BRI SMRAE:

LBRAEBRAFE
Motk EigHIXO51551409%
HB4R: 200001
g 021-63603069
f£E. 021-63603070
FHl. +86-13901765094
Email: ding@chronos-china.cn
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